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A.  NEVIN  POMEROY, 


IOWA  PAPER  SOLD. 


dict  great  wave  of 

PROSPERITY. 


Leading  Agents  Answer  the  Question, 
“What  is  the  Outlook  in  the  Ad¬ 
vertising  Business  ?” — Extraordinary 
Cheerfulness  Shown  in  every  An¬ 
swer— Canada  is  Marching  in  the 
Front  Rank  with  Uncle  Sam. 

.At  the  beginning  of  this  week  The 
Editor  and  Publisher  sent  to  each 
of  a  number  of  the  leading  advertis¬ 
ing  agencies  of  the  country  a  commu¬ 
nication  requesting  an  answer  to  the 
query.  “What  is  the  Outlook  in  the 
.Advertising  Business?”  The  follow¬ 
ing  are  excerpts  from  letters  received 
by  early  mail: 

Standard  Oil  Company  Advertising 
Department. 

The  Editor  and  Publisher:  In  re¬ 
sponse  to  your  request  of  the  20th  for 
expression  of  opinion  from  me  as  to 
"what  is  the  outlook  in  the  advertising 
business,"  I  can  say  that  perhaps  the 
best  expression  would  be  a  composite 
of  the  information  which  has  come  to 
me  from  all  parts  of  the  country  through 
the  visits  here  of  publishers,  editors, 
special  representatives  and  advertising 
managers,  inclusive  of  a  number  of  well 
posted  men  with  offices  in  this  city  who 
happen  to  have  been  traveling  in  vari¬ 
ous  sections  of  the  country  within  the 
last  three  months. 

Almost  without  exception  the  views 
of  these  gentlemen,  while  necessarily 
differing  in  particulars,  have  been  unan¬ 
imous  in  the  belief  that  the  outlook  in 
the  advertising  business  is  most  promis¬ 
ing  and  that  this  rests  not  on  the  wish 
which  is  father  to  the  thought  but 
rather  on  those  more  substantial  things 
which  go  to  make  up  the  minds  of  con¬ 
servative,  long-headed  business  and  pro¬ 
fessional  men.  It  does  not  seem  pos¬ 
sible  that  anything  short  of  an  earth¬ 
quake  in  the  physical  or  financial  world 
immediately  affecting  the  business  inter¬ 
ests  of  this  country  can  stop  the  mani¬ 
fest  improvement  which  is  steadily  going 
on,  as  these  gentlemen  believe,  and  1 
have  no  little  confidence  in  their  views 
if  only  for  the  reason  they  coincide  so 
clearly  and  positively  with  other  evi¬ 
dences  of  coming  prosperity  seen  on 
every  hand.  I  should  add,  however, 
that  the  more  conservative  of  my 
visitors  seem  to  feel  that  the  improve¬ 
ment  will  be  steady  rather  than  rapid 
and  therefore  healthful  rather  than 
forced  and  unsafe.  If  these  gentlemen 
are  correct,  we  should  be  as  patient  as 
we  are  diligent  in  looking  and  working  1 
for  better  times. 

F.  L.  Ferine, 
Advertising  Manager. 

Frank  Presbrey  Co.,  3  W.  Twenty- 
Ninth  Street,  New  York. 

Dear  Mr.  Shale;  From  indica¬ 
tions  we  are  going  to  have  a  splendid 
era  of  development  in  advertising.  I  do 
not  look  for  what  has  been  termed  a 
boom,  but  I  do  find  that  those  who  have 
been  advertising  are  taking  up  the  sub¬ 
ject  this  autumn  with  renewed  zest  and 
interest,^  and,  generally,  with  increased 
appropriations.  Many  concerns  who 
have  never  advertised  are  giving  the 
subject  serious  consideration. 

(Continued  on  page  7.) 


President  of  National  Association, 
Names  New  Committees. 

A.  Nevin  Pomeroy,  president  of  the 
National  Editorial  Association,  and 
editor  of  the  Chambersburg  (Pa.) 
Franklin  Repository,  announces  the 
following  appointments: 

Committee  on  postal  laws,  Colonel 
B.  B.  Herbert,  Chicago;  L.  A.  Sher¬ 
man,  Port  Huron,  Mich.;  William  C. 
Hammer,  .Ashboro,  N.  C.;  Henry  B. 
Hale,  Hartford,  Conn.;  Colonel  R.  B. 
Herrick,  Winchester,  Ky.;  committee 
on  legislation,  G.  E.  Hormer,  Denver; 
F.  L.  McKenzie,  Tallahassee,  .Ala.;  S. 
M.  Wells,  Crete,  Neb.;  W.  L.  Black, 
Elgin,  Ill.;  James  .A,  Metcalf,  Glendive, 
Mont. 


May  Re-enter  Journalism. 

It  is  reported  that  Colonel  W.  P. 
Walton  will  become  the  owner  and 
editor  of  the  Lexington  (Ky.)  Even¬ 
ing  Gazette.  Colonel  Walton  recently 
retired  from  the  editorship  of  a  paper 
at  Frankfort. 


Mason  City  Republican  Purchased  by 
the  Globe- Gazette. 

The  Mason  City  (la.)  Republican 
has  been  purchased  by  the  Globe-Ga¬ 
zette.  of  that  city,  and  the  two  papers 
will  be  consolidated. 

The  Republican  was  founded  in 
1855  by  General  Datus  E.  Coon,  and 
is  one  of  the  oldest  papers  in  north¬ 
ern  Iowa.  The  sale  included  the 
Plymouth  Progress,  which  was  the 
property  of  the  Republican. 


Panama  Editor  Killed. 

William  Nicholas  Chandler,  editor 
of  the  Panama  Press,  is  dead  from  a 
fractured  skull,  resulting  from  a  blow 
delivered  by  General  Herbert  C.  Jef¬ 
fries,  who  won  prominence  during  the 
Panama  revolution.  Jeffries  took  ex¬ 
ception  to  an  article  appearing  in  the 
Press  and  assaulted  Chandler  in  his 
office.  General  Jeffries  has  been  placed 
under  arrest  and  is  charged  with 
murder. 


^CURTIS  J.  MAR 

RESIGNS  FROM  THE  HEARST 
NEWS  SERVICE  TO  HEAD 
PUBLISHERS’  PRESS. 

Parts  from  Mr.  Hearst  in  Friendly 
Spirit  After  an  Association  of  Many 
Years — Has  Remarkable  Ability  as 
Organizer  and  Intimate  Knowledge 
of  the  Newspaper  Business — Will 
Not  Talk  About  New  Organization. 
The  resignation  of  C.  J.  Mar  as 
president  and  general  manager  of  the 
Hearst  News  Service  has  just  been 
announced. 

Mr.  Mar’s  resignation  was  actually 
.  tendered  some  months  ago,  but  Mr. 
j  W.  R.  Hearst  was  at  the  time  travel- 
;  ing  in  Europe,  and  out  of  courtesy  to 
I  him  no  announcement  of  the  fact  was 
made. 

When  Mr.  Hearst  returned  on  the 
Mauretania  a  week  ago  Friday,  he  was 
very  reluctant  to  accept  the  resigna¬ 
tion.  He  urged  Mr.  Mar  to  reconsider 
his  determination  to  leave  the  News 
Service  he  had  founded  and  built  up, 
but  without  avail,  and  as  soon  as  the 
necessary  transfer  of  the  work  can  be 
made  to  his  successor,  Mr.  Mar's  con- 
I  nection  with  the  Hearst  News  Service 
will  cease. 

A  representative  of  The  Editor  and 
Publisher  asked  Mr.  Mar  for  the  rea¬ 
sons  for  his  resignation. 

“They  are  very  simple,”  he  replied, 
“a  business  opportunity  offered,  af¬ 
fording  me  a  wider  scope  and  greater 
opportunities  for  effective  work  which 
I  did  not  feel  justified  in  refusing. 
That  is  all.” 

“It  has  been  suggested  that  one  of 
I  the  reasons  for  your  resignation  was 
■  dissatisfaction  on  the  part  of  the  In¬ 
dependence  Party  leaders  with  the 
course  of  the  Hearst  News  Service  in 
the  support  of  Mr.  Hisgen  in  the  re¬ 
cent  presidential  campaign.” 

“I  must  absolutely  decline  to  dis¬ 
cuss  any  of  Mr.  Hearst’s  business  in 
any  way,  but  I  will  say  that  there  is 
no  truth  whatever  in  that  suggestion. 
In  the  last  presidential  campaign  the 
Hearst  News  Service  treated  all  of  the 
parties  on  a  strictly  news  basis.  Un¬ 
der  my  management  it  was  at  all  times 
thoroughly  non-partisan,  giving  the 
political  as  well  as  other  news  with¬ 
out  fear  or  favor.” 

“You  parted  with  Mr.  Hearst.  then, 
in  a  friendly  spirit?” 

“Perfectly  so.  My  relations  with 
Mr.  Hearst  have  always  been  pleasant. 
I  not  only  hold  him  in  great  respect, 
but  have  a  high  personal  regard  for 
him,  and  have  every  reason  to  believe 
this  feeling  is  reciprocated.  My  only 
reason  for  leaving  his  service  is,  as  I 
have  said,  the  greater  opportunity  for 
effective  work  in  my  chosen  field, 
which  opened  up  to  me.” 

“It  has  been  said  you  are  to  become 
executive  head  of  the  new  Publishers' 
Press.” 

“That  is  true.” 

“Do  you  care  to  make  any  an¬ 
nouncement  as  to  your  plans  in  con¬ 
nection  with  the  new  organization?” 

“Not  at  present.  As  soon,  however, 
as  I  have  had  a  chance  to  familiarize 
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myself  with  the  situation  I  will  prob¬ 
ably  have  something  interesting  to  say 
in  connection  with  the  new  organiza¬ 
tion,  but  just  now  I  am  not  prepared 
to  talk  along  that  line.” 

Mr.  Mar  was  the  founder  of  the 
Hearst  News  Service  and  Hearst  Syn¬ 
dicate  several  years  ago,  and  has  been 
its  guiding  genius  ever  since.  In  the 
face  of  difficulties  which  would  have 
discouraged  and  beaten  a  less  deter¬ 
mined  man  he  built  up  not  only  a 
great  news  gathering  agency  which 
covered  the  country  from  ocean  to 
ocean  and  from  Canada  to  Me.xico, 
but  also  a  syndicate  business  of  vast 
proportions. 

He  is  primaril}'  and  essentially  a 
newspaper  man,  and  has  an  intimate 
working  knowledge  of  the  business 
from  all  angles. 

Beginning  his  career  twentj'-two 
years  ago  as  a  reporter  on  the  old 
Press,  he  rapidly  worked  up  through 
the  various  steps  as  copy  reader,  city 
editor,  until  he  became  the  youngest 
managing  editor  who  ever  had  charge 
of  a  New  York  newspaper,  holding 
that  position  on  the  old  Star  and  its 
successor,  Mr.  Munsey's  Continent. 

He  became  connected  with  Mr. 

Hearst's  New  York  newspapers  short¬ 
ly  after  that  great  newspaper  man 
came  here  from  California. 

His  remarkable  abilitj'  as  an  or¬ 

ganizer.  his  intimate  knowledge  of 
the  newspaper  business,  and  his  ca¬ 
pacity  for  doing  things  sent  him 

quickly  to  the  front. 

While  engaged  in  the  Herculean 

task  of  building  up  the  Hearst  News 
Service,  he  found  time  to  direct  many 
of  the  great  humanitarian  movements 
in  which  Mr.  Hearst’s  newspapers 
were  interested.  He  arranged  the 
symposia  on  great  public  questions, 
which  were  a  feature  of  the  New  York 
American,  he  directed  the  collection 
and  distribution  of  the  Christmas 
funds,  which  gladdened  the  hearts  of 
so  many  of  New  York’s  children  of 
poverty.  He  managed  the  great  Gal¬ 
veston  Bazaar,  which  provided  for  the 
children  orphaned  by  the  disaster 
which  nearly  wiped  out  the  Te.\as 
metropolis.  In  fact,  he  was  called  on 
whenever  there  was  need  of  prompt, 
efficient  action,  and  he  always  made 
good. 

The  Publishers’  Press  is  to  be  con¬ 
gratulated  on  having  secured  Mr.  Mar 
as  its  chief  e.xecutive.  He  is  a  man 
who  does  things. 


Takes  Up  Husband’s  Task. 

Mrs.  Mary  E.  Reese-Wheclock,  wife 
of  L.  E.  Wheelock,  the  young  editor 
of  the  Hudson  (la.)  Record,  who 
died  recently  after  a  short  illness  of 
Bright’s  disease,  is  displaying  the 
true  Spartan  spirit  in  announcing  that 
she  will  take  up  the  duties  laid  down 
by  her  husband  when  death  claimed 
him.  Besides  the  wife,  a  two-year- 
old  son  survives.  Mr.  Wheelock  was 
31  years  old  and  bought  the  Record 
from  M.  L.  Boyd  in  1907. 


In  Philadelphia 
The  Bulletin 

goes  daily  into  nearly  all  of  the 
three  hundred  thousand  homes 
of  the  **  city  of  homes.” 

Net  Paid  Average  for  July, 

242,542 

copies  a  day 

"THE  BVLUrmc  nrr%mum  Scum  arr 
mtt  aJI  4aiBasr4.  ananM.  trr*  aad  rataraad 
q»»t*a  ba«*  «aHtt«). 

WILLIAM  L.  HcLZAK.  rcMUhar. 


STAR  RECEIVERSHIP. 


SIMPLIFIED  SPELLERS  !  ADVERTISING  CLUBS. 


Report  of  Operations  of  Indiana 
Company  for  July. 

George  C.  Hitt,  receiver  for  the  Star 
Publishing  Company,  has  filed  his  re¬ 
port  of  the  operations  of  the  com¬ 
pany  for  the  month  of  July. 

The  gross  earnings  of  the  Indiana¬ 
polis  Star  were  $52,843.30;  operating 
expenses,  $47,101.22;  net  earnings, 
$5,742.08.  The  gross  earnings  of  the 
Muncie  Star  were  $12,527.15;  operat¬ 
ing  expenses,  $9,653.55;  net  earnings, 
$2,873.60.  The  gross  earnings  of  the 
Terre  Haute  Star  were  $13,017.88;  op¬ 
erating  expenses,  $12,003.88;  net  earn¬ 
ings,  $1,014. 

The  total  earnings  of  the  three  pa¬ 
pers  were  $9,629.68,  to  which  is  added 
interest  receipts  of  $178,79,  making 
total  earnings  $9,808.47.  .\gainst  this 
amount  the  following  items  were 
charged:  Receivership  expenses, 

$300;  interest  on  bonds  and  past  due 
coupons,  $2,764.58;  interest  on  demand 
note,  $1,103.20;  total  charges,  $4,167.78. 
The  surplus  for  the  month,  after  mak¬ 
ing  provision  for  the  foregoing 
charges,  was  $5,640.69. 

The  assets  of  the  company  on  July 
31,  I90(),  amounted  to  $337,457.06;  lia¬ 
bilities,  $906,824.21.  No  account  is 
taken,  however,  of  the  franchises  and 
good  will  under  assets,  nor  of  the  out¬ 
standing  capital  stock  under  liabilities. 


PAPER  RATE  REDUCED 


On  Shipments  Between  Local  Points 
in  Southern  Texas. 

The  Texas  State  Railroad  Commis¬ 
sion  has  issued  authority  granting  a 
rate  of  nine  cents  per  hundred  pounds 
on  paper  in  rolls,  carload  lots,  from 
Texas  City,  or  from  Galveston,  to 
Houston,  minimum  rate,  30.000. 

Heretofore  the  rate  has  been  twelve 
cents  a  hundred,  and  the  present  re¬ 
duction  of  25  per  cent,  was  requested 
by  one  of  the  railroads. 

This  reduction  in  the  rate,  it  is  said, 
will  enable  some  of  the  newspapers  of 
southern  Texas  to  get  their  white  pa¬ 
per  from  New  York  via  Texas  City 
at  a  great  saving,  as  compared  with 
former  prices. 

The  through  rate  on  paper  from  in¬ 
terior  New  York  to  the  interior  of 
Texas  was  advanced  a  year  ago,  six 
cents  per  hundred  pounds,  and  the 
through  rate  still  remains  at  the  ad¬ 
vance.  The  present  reduction  applies 
only  to  local  shipments  between 
Texas  City,  Galveston  and  Houston. 


Former  Senator  Buys  Paper. 

R.  T.  Simons,  for  twenty-two  years 
editor  of  the  Caldwell  (Kan.)  News, 
former  State  Senator  and  one  of  the 
Kansas  Commissioners  to  the  St. 
Louis  Exposition,  has  purchased  a 
half  interest  in  the  Medford  (Okla.) 
Patriot.  Senator  Simons  has  been  in 
the  newspaper  business  for  more  than 
forty  years  and  is  well  known  both 
in  Kansas  and  Oklahoma. 


Outing  Plant  Sold. 

The  plant  of  the  Outing  Publishing 
Company,  at  Deposit,  N.  Y.,  was  sold 
last  Tuesday  by  J.  E.  Conant  &  Co. 
The  sale  was  successful,  in  that  more 
than  $52.fjoo  was  realized  for  the  plant, 
while  the  offer  at  private  sale  was 
$25,r)00.  Bidders  were  on  hand  from 
all  over  the  c'luntry. 


The  management  of  the  Montreal 
fCan.)  Daily  Star  states  that  the  cir¬ 
culation  of  that  paper  for  the  week 
ending  .Aug.  21  was  549,fK)2. 


Publish  New  List  Containing  More 
than  3,000  Words. 

The  Simplified  Spelling  Board  has 
published  a  list  containing  3,261  words 
that  the  board  thinks  need  reforming. 
The  board  started  its  spelling  reform 
three  years  ago  with  a  list  of  300 
words.  A  manual  dealing  with  about 
25.000  words  is  at  present  being  com¬ 
piled. 

The  Simplified  Spelling  Board  has 
agents  in  all  parts  of  the  world  where 
English  is  spoken.  .According  to  Dr. 
Charles  P.  G.  Scott,  secretary  of  the 
board.  259  periodicals  in  forty-one 
States  and  Territories  have  taken  up 
the  spelling  reform.  Included  in  this 
list  arc  eighteen  dailies,  twenty  weeklies, 
and  twenty-four  monthlies  that  have 
adopted  the  300-word  list.  Two  dai¬ 
lies,  four  weeklies  and  five  monthlies 
have  gone  considerably  farther.  In 
New  York  City  six  weeklies  and  fif¬ 
teen  monthlies  are  using  the  list. 

The  National  .Association  of  Edu¬ 
cation  has  indorsed  simplified  spelling, 
and  nearly  7.000  teachers,  superin¬ 
tendents  and  college  professors  have 
signed  the  cards  of  agreement  to  use 
the  shorter  forms  of  spelling  recom¬ 
mended  by  the  board. 

The  officers  of  the  Simplified  Spell¬ 
ing  Board  for  1909-1910  are  Thomas 
R.  Lounsbur3-.  president;  Charles  E. 
Sprague,  treasurer:  Dr.  Charles  P.  G. 
Scott,  secretary.  Executive  Commit¬ 
tee,  Isaak  K.  Funk,  Henry  Holt, 
Brander  Matthews.  Charles  P.  G. 
Scott.  Benjamin  E.  Smith.  Charles  E. 
Sprague.  Calvin  Thomas,  William 
Hayes  Ward,  and  the  president,  ex- 
officio. 

-Among  the  members  of  the  board 
are  E.  Benjamin  .Andrews.  Chancellor 
of  the  University  of  Nebraska,  Ne¬ 
braska:  William  .Archer,  author;  O. 
C.  Blackmer,  publisher;  Henrj'  Brad- 
lej’,  associate  editor  of  the  Oxford 
English  Dictionarj-;  David  J.  Brewer, 
Justice  of  the  Supreme  Court  of  the 
United  States:  James  W.  Bright.  i)ro- 
fessor  of  English  Literature  in  Johns 
Hopkins  University;  .Andrew  Car¬ 
negie.  Lord  Rector  of  the  University 
of  St.  -Andrews;  Samuel  L.  Clemens, 
Lyman  J.  Gage,  ex-President  Theo¬ 
dore  Roosevelt.  .Andrew  D.  White, 
formerlj'  President  of  Cornell  Uni¬ 
versity,  and  Robert  W.  Woodward, 
President  of  the  Carnegie  Institution. 


Banquet  Canadian  Journalist. 

.A  complimentary  dinner  was  ten¬ 
dered  Charles  Robillard,  editor  of  the 
Montreal  (Can.)  La  Patrie,  last  Thurs¬ 
day',  the  occasion  being  the  twenty- 
fifth  anniversary  of  his  entering  jour¬ 
nalism.  Mr.  Robillard  began  his  ca¬ 
reer  as  a  reporter  for  Le  Canadien,  of 
Quebec. 


Becomes  a  Song  Writer. 

William  L.  Larkin,  for  many  years 
a  writer  for  the  Chicago  dailies,  has 
ventured  into  the  musical  world  as 
the  author  of  light-hearted  sf)ngs.  Two 
of  these  compositions  on  the  highway 
to  popularity  are  known  as  “.Ange- 
lena  A’alentine”  and  “Sarah  Jane.” 


Meet  in  Annual  Convention  at  Louis- 
I  ville,  Ky. 

I  (Special  to  The  Kditos  and  Publisher.) 
j  Aug.  26. — Higher  ideals  in  advertis- 
j  ing  generally  were  advocated  at  the 
I  fifth  annual  convention  of  the  Asso- 
j  ciated  Advertising  Clubs  of  America, 
I  which  began  a  three  days’  session  in 
'  Louisville,  Ky.,  last  Wednesday. 

I  Frank  Van  Camp,  of  Indianapolis, 

I  spoke  upon  the  effect  of  advertising 
1  upon  the  consumer,  and  Louis  H. 

!  Scurlock,  of  Kansas  City,  consideretl 
I  “Higher  Ideals  in  Advertising.” 
I  VV’ednesday  noon  the  delegates  were 
taken  for  a  trolley  ride  to  the  Louis¬ 
ville  Country  Club,  where  they  were 
the  guests  of  the  Courier-Journal  and 
Evening  Times. 

Among  those  on  the  programme  for 
Thursday  are  James  Schermerhorn, 
I  publisher  of  the  Detroit  Times,  who 
will  address  the  convention  on  “Up 
I  Stairs  and  Down  Stairs,”  and  Hugh 
'  Chalmers,  president  of  the  Chalmers 
'  Detroit  Motor  Car  Company,  who  will 
discuss  “Salesmanship  and  Its  Rela¬ 
tion  to  Advertising.” 


SEEK  DURABLE  PAPER. 


Leading  Governments  Want  Better 
Medium  to  Preserve  Records. 

The  governments  of  the  world, 
headed  by  the  United  States,  are  seek¬ 
ing  a  more  durable  paper  upon  which 
to  preserve  their  records,  according 
to  a  statement  issued  by  the  Depart¬ 
ment  of  Agriculture,  which  was  pre¬ 
pared  by  F.  P.  Veitch,  chief  of  the 
leather  and  paper  laboratory,  bureau 
of  chemistry,  on  “The  Need  of  Good 
Paper.” 

.Alarmed  regarding  the  permanency 
of  their  state  papers  and  other  valua¬ 
ble  documents,  several  governments 
have  already  introduced  stringent  re¬ 
quirements  with  which  record  paper 
must  comply. 


JOHN  W.  BENNETT 


Again  Identified  with  the  Staff  of  the 
St.  Paul  Dispatch. 

John  W.  Bennett  has  returned  to 
the  staff  of  the  St.  Paul  Dispatch. 

Mr.  Bennett  is  a  newspaper  man  of 
wide  experience,  having  served  on 
the  staffs  of  various  papers  in  the 
Northwest,  the  St.  Louis  Republic, 
the  Washington  Star,  and  the  Balti¬ 
more  Sun  and  News,  and  acted  as 
;  Washington  correspondent  for  the 
last  named  paper  for  some  years.  He 
I  is  also  recognized  as  an  expert  on 
;  municipal  affairs. 


Jackson  S.  Elliott  Weds. 

I  Jackson  S.  Elliott,  of  the  Washing¬ 
ton  staff  of  the  Associated  Press,  and 
,  Miss  Daisy  Isabel  Joyce,  a  well-known 
I  newspaper  woman  of  Washington. 
(  were  married  in  Philadelphia  last 
!  week  by  the  Rev.  Father  Kavinaugh. 
I  Mr.  and  Mrs.  Elliott  are  sepending 
I  their  honeymoon  in  the  South. 


I  Print  paper  readily  absorbs  moisture. 


“Alabama's  Only  Metropolitan  Newspaper" 

Guarantees  that  its  Daily  circulation  is  larger  than  that  of  any  morning 
newspaper  printed  in  Alabama — and  that  its  Sunday  edition  has  the  largest 
circulation  of  any  edition  of  any  newspaper  printed  in  Alabama  without  ex¬ 
ception. 

HARRY  B.  JOHNSTON,  Acting  Advertising  Manager. 
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acton  DAVIES 


dramatic  critic  of  new 

YORK  EVENING  SUN  TALKS 
TO  NEWSPAPER  MEN. 


He  was  Interviewed  for  “The  Editor 
and  Publisher” — Is  the  Dean  of 
Dramatic  Critics  in  the  Metropolis 

_ You  Must  Love  the  Theater  and 

have  Technical  Knowledge  to  be  a 
Good  Critic. 

iWiittcM  for  The  Kditor  and  1*i'blishek  fiy 
Philip  R.  Dillon.) 

^  (>ll  get  upon  a  sight-sci'ing  motor 
lm>  in  New  Y’ork.  They  drive  you 
al>i>ui  .Manhattan.  The  "lecturer” 
with  tile  inegaphonc  makes  a  feature 
(It  rich  men’s  homes  atid  Grant’s 
romh.  lie  doesn’t  point  out  the  bill 
boards— and  they  are  surely  features. 
.N'e\  erthcless  you  see  them.  You 
can't  help  it.  You  recall  the  big , 
po.ster  on  half  a  hundred  boards  tell-  1 
ing  jibout  a  certain  play  which  "Mr. ! 
Frohmati  presents”?  Here  is  a  dis- j 
play  line:  ; 

.VCTON  D.WIES  S.\YS — "A  HIT  !” 

Maybe  you  go  that  night  to  see  that 
play,  being  impressed  by  what  .Acton 
Davies  says. 

It  may  be  that  you  do  not  know , 
who  Acton  Davies  is.  Maybe  you 
will  ask  a  Broadway  New  Yorker. 
"Dramatic  critic  of  the  New  York 
Evening  Sun,”  says  he,  but  you  will ' 
feel  that  you  are  being  eyed  curiously. ' 
For  the  uptown  Broadway  contingent  i 
is  loath  to  believe  that  there  are  peo-  : 
pie  in  the  country  who  do  not  know'  . 
that  Mr.  Davies  is  the  dean  of  Xew  j 
York  dramatic  critics — now  that  Will- j 
iam  Winter  has  resigned  from  the : 
Tribune.  .\nd  when  he  writes  in  the 
F.xcniiig  Sun  that  the  play  is  “a  hit,” 
the  bill  posters  get  a  special  job. 
Wherefore,  partly.  Mr.  Davies  is 
l.amous. 

I'rKSONAl.lTY  OK  AtTON  HAVIES. 

So  I  went  to  the  Evening  Sun  office 
to  interview  him.  Did  you  ever  inter¬ 
view  a  famous  dramatic  critic?  Did 
you  ever  know  anyone  who  did? 

It  is  palpably  an  extra  rfappening — 
to  interview  a  dramatic  critic,  to  bite 
the  biter,  as  the  saying  is. 

Mr.  Davies  is  not  a  thin  man.  I 
know  there  are  thousands  who  read 
his  column  in  the  Evening  Sun,  who. 
especially  the  women,  picture  him  in 
a  likeness  to  Dante,  shadowy,  spiritu- 
elle.  grief  stricken. 

This  is  the  fact.  lie  is  big,  plump, 
with  the  softest,  reddest  cheeks  a  man 
can  wear  legally.  .Also  he  is  young. 
He  was  born  in  St.  Johns,  Quebec, 
Canada.  Von  would  know  his  F'ng- 
lish  ancestry  before  you  found  the 


IF  YOU  MAINTAIN 

on  intent  in  the  various 
Irode  centres  to  boom 
your  sheet  as  an  advertis- 
Init  medium,  you  must  keep 
him  suppiied  with  nicely- 
printed  copies.  II  he  is 
compelled  to  apoloitire 
lor  its  appearance,  you 
lose  presume  rithi  away. 
Good  rollers  ONLY  can 
ttlve  your  poper  a  nicely- 
printed  appearance.  Use 
ours;  they  areiluaranteed. 

BINGHAA  BROTHERS  CO. 
KOll  FR  MAKFKS  IFsIablished  IS49) 
406  Pearl  S|..  413  Commerce  St.. 

N.  Y.  Philadelphia 

AIIIimI  with 

Blnitham  &  Runite.  Cleveland 
This  paper  is  NOT  printed  with  our  Rollers 


"Acton”  is  his  name.  “Acton”  is  sure 
enough  British. 

He  began  as  a  reporter  qn  the 
Evening  Sun  twenty  years  ago.  He 
got  $15  a  week  doing  police.  In  1893 
he  was  officially  made  dramatic  critic 
and  has  been  in  charge  of  that  depart¬ 
ment  since.  He  was  the  Sun  special 
correspondent  in  Cuba  during  the 
Spanish  war. 


HOW  TO  BE  A  DRAMATIC  CRITIC. 


I  said  to  him,  in  order  to  induce 
him  to  talk  for  newspapermeu ;  “Many 
reporters  are  ambitious  to  qualify  as 
dramatic  critics.  What  is  the  essen¬ 
tial  thing?” 

He  declined  the  honor  of  being 
dubbed  an  authority,  yet  he  spoke 
(piickly,  intensely,  as  one  who  is  vi¬ 
brant  with  his  subject. 

“The  critic  must  be  able  to  gauge 
tile  effect  of  a  play  on  the  audience. 
He  must  be  able  to  sit  in  front,  as 
one  of  the  audience  and  forget  him¬ 
self.  His  own  intellectual  or  artistic 
facet  must  never  be  allowed  to  come 
between  the  play  and  the  audience. 

"If  he  personally  prefers  Shake¬ 
speare  (and  few  critics  do),  he  must 
not  turn  up  his  nose  at  musical  com¬ 
edy  or  rattling  farce.  In  short,  the 
dramatic  critic  is  a  student  of  human 
nature,  and  has  the  human  interest 
temperament.  If  a  man  or  woman 
has  not  the  temperament  in  which  love 
of  the  theater  is  very  strong,  he  or 
she  cannot  do  justice  to  the  play  nor 
to  the  actors.” 

THE  CRITIC  IS  A  REPORTER. 


i 


“Then,”  said  I,  “is  it  to  be  as¬ 
sumed  that  the  dramatic  critic  is  not 
primarily  a  reporter,  but  something 
different,  something  higher?'’ 

“Xot  at  all!” — decisively.  “The 
critic  is  a  reporter.  In  order  to  be  of 
any  use  to  the  public,  he  must  be 
able  to  give  the  public  a  correct  pic¬ 
ture  of  the  play.  He  reports  the  play, 
lie  may  throw  iu  his  own  side  lights, 
just  as  the  reporters  do  in  other  de¬ 
partments,  which  arc  recognized  as 
fields  for  specialists. 

“It  seems  to  be  admitted  that  dra¬ 
matic  criticism  is  filling  more  space 
in  newspapers  all  over  the  land  than 
formerly.  That  is  merely  because  of 
the  great  development  of  the  theater 
as  an  intimate  part  of  our  daily  social 
life.  .As  to  the  quality  of  the  criti¬ 
cism,  there  are  many  different  opin¬ 
ions.  Undoubtedly  published  dramatic 
criticism  is  of  greater  importance 
now,  and  this  is  because  the  work  is 
more  and  more  entrusted  to  special¬ 
ists.  The  good  critic  is  made  by  per¬ 
sistent,  long,  bard  work,  like  the  good 
actor,  or  the  successful  man  in  al¬ 
most  every  calling. 


r.REATIJI  VALl'E  OF  I'RITUTsM. 


!  "Unquestionably,  the  honest  value 
I  of  dramatic  criticism  has  grown  in 
every  large  .American  city.  The  news¬ 
papers  no  longer  send  the  office  boy 
or  the  ship  news  reporter  to  review 
a  i>lay.  .Mso  the  piihlie  has  been  edu¬ 
cated.  Readers  of  the  paper  can  now 
tell  quickly  whether  the  review  or 
eritieisin  of  the  play  was  written  by 
a  competent  person.  The  public  will 
not  tolerate  stupidity  nor  palpable 
lack  of  technical  knowledge  iu  the 
printed  criticism. 

"1  believe  it  is  more  neeess;iry  for 
a  critic  to  have  a  toclmieal  knowledge 
of  the  stage  than  to  be  a  scholar  of 
'l.'ijje  ‘literature.’  Tlie  m;m  who  is 
.tide  to  estimate  and  appreciate  the 
work  of  a  stage  man.iger  who  has 
aehiexed  some  rem;irk.d>le  selling. 

,  has  a  far  belter  equi|>meut  for  good 
j  dramatic  eritieisin  lh;m  the  man.  or 
I  woman,  who  merely  knows  by  heart 


I 

all  the  lines  ever  written  by  Sopho¬ 
cles,  Moliere,  Beaumont  and  Fletcher 
and  others. 

ONLY  O.NE  TERSO-N's  OPINION. 

“I  do  not  think  any  individual  can 
kill  a  good  play,  nor  can  he  boom  a 
bad  play,  so  it  will  make  money.  A 
play  is  a  thing  you  can’t  know  any¬ 
thing  about  for  sure.  I  have  seen 
plays  that  1  raved  over,  and  the  box 
office  in  each  case  did  not  make  $2. 

"Criticism  is,  after  all,  just  opinion  : 
— one  person’s  opinion.  In  this,  it 
docs  not  differ  from  the  criticism  of 
Queen  Elizabeth’s  time.  One  per¬ 
son’s  opinion  is  better  than  another’s, 
for  the  public,  only  when  that  one 
person  has  worked  long  and  shown 
a  high  average  of  correct  judgments. 
So  the  critic  is  like  the  weather 
prophet.  You  believe  him  or  not,  ac¬ 
cording  as  you  have  watched  his 
work.” 

"But  how  about  the  theatrical  man¬ 
agers? — arc  they  not  claiming  that 
the  newspaper  dramatic  critic  is  a 
menace  to  their  business?” 

V’ery  shortly  and  judiciously  Mr.  , 
Davies  replied: 

‘'From  the  rabid  way  we  have  been 
fought,  it  is  probable  we  have  had 
some  effect.” 


EDITORS  TO  GREET  TAFT. 


One  Hundred  Fifty  Will  Welcome 
President  at  Des  Moines. 

Xewspaper  men  to  the  number  of 
one  hundred  and  fifty  and  represent¬ 
ing  every  county  in  the  State  of 
Iowa,  have  been  asked  to  serve  as 
vice-presidents  and  occupy  the  plat¬ 
form  on  the  State  House  lawn  at  Des 
Moines,  from  which  President  Taft 
will  speak  on  the  morning  of  Sept. 
20.  .Among  those  invited  to  attend 
the  meeting  arc: 

Paul  E.  Stillman.  Jefferson;  G.  .A. 
Xichols,  Esthcrville;  11.  V.  Hover, 
Oclwcin;  Walter  H.  Beall,  West 
Union;  C.  W.  Rhinesniith,  Charles 
City;  Mr.  Purcell.  Hampton;  C.  L. 
Stewart,  Sidney;  P.  .A.  Smith,  Scran¬ 
ton;  Hon.  John  F.  Lacey,  Oskaloosa; 

C.  S.  Walling.  Oskaloosa;  J.  W. 
Miller,  Winterset;  Ed.  M.  Smith,  Win- 
terset;  W.  Gaylord  Smith.  Rock 
Rapids  ;  Samuel  Greene,  Chariton; 
W.  E.  Whetstine,  Columbus  Junction; 
-A.  M.  Faulks.  Cedar  Rapids;  H.  W. 
Rathbun,  Marion;  Cyrenus  Cole, 
Cedar  Rapids;  William  Logan,  Keo¬ 
kuk;  W.  P.  Laidley,  Bancroft;  Milton 
Starr.  Algona;  Sherman  Xeedham, 
Sigourney:  T.  E.  Booth.  .Anamosa; 
David  Brant.  Iowa  City;  C.  M.  Junkiii. 
Fairfield;  .A.  H.  Sniff,  Missouri  Valley: 
O.  E.  Smith.  Grundy  Center;  C.  J. 
.Adams.  Reinbock ;  S.  B.  Stonerook. 
Iowa  Falls;  Joel  D.  Raily,  Britt;  W.  F. 
Hunter.  Webster  City;  J.  E.  Thode. 
Stuart;  .Alexander  Grisell.  Guthrie 
Center;  (.I.  J.  Smith.  Eldora:  O.  t'. 
Winter.  .Ackley;  J.  M.  Beck.  Center¬ 
ville:  Samuel  G.  Goldtbwait.  Boone; 
Robert  A.  Santee.  Cedar  Falls;  Will 
Parrott.  Waterloo;  Bernard  Murphy, 
A’inton;  .A.  C.  Ross.  .Audubon;  Walter 
.\.  Xoel.  Rockwell  City;  Cbarle>  H.  J. 
Mitchell.  Storm  Lake:  J.  D.  F'arwell. 
Independence:  W.  11.  Tyrrell.  Waver- 
ly;  C.  T.  Williani.s.  Ogden;  G.  \V. 
Lallar.  Manning;  S.  D.  Henry.  Coc>n 
Rapids:  J.  B.  Hnngerford.  Carroll: 
r.  B.  Hotchkiss.  Lake  City;  Thomas 

D.  l.i'ug.  Manson;  R.  IL  F'airbairn. 
Xew  Hampton;  Tbottta>  McCnlla. 
L'berokec;  W  illiam  Gray.  L'lear  Lake; 
1-M.  Cornell.  M.tson  City;  F.  L.  .\nder- 
son.  .Atl.iiuic;  F'.  W.  Myers.  Denison; 
II.  !•'  ttates.  Clinton;  Randall  McKee. 
Spencer;  J.  L.  Liuig,  iT'Ceol.t;  M.  C 
Goss,  Mauehester;  W.  F'.  Lindsey. 


Leon;  P.  T.  Grimes,  Bloomfield;  A.  C. 
Hotchkiss,  .Adel;  Hon.  Abe  Funk, 
Spirit  Lake;  Joseph  F.  Morgan, 
Dubuque;  J.  H.  Wolf,  Primghar; 
L.  P.  Loomis,  Muscatine;  B.  C. 
Hullinger,  A’illisca;  Thomas  D.  Mur¬ 
phy.  Red  Oak;  .A.  L.  .Anderson,  .Albia; 
H.  A’.  Chapin,  Mapleton;  T.  L.  Goss- 
ard,  Onawa;  Thomas  M.  Atherton, 
Osage;  D.  W.  Xorris,  Marshalltown; 
Dr.  B.  F.  Keables,  Pella ;  M.  L.  Curtiss, . 
Kno.xville;  L.  F.  Boydon,  Xewton;  L. 
P.  Barth.  Crcsco;  F'rank  P.  Porter. 
Mount  Pleasant;  Albert  J.  Enbody, 
Dunlap;  Ham  Robinson,  Colfax;  J.  P. 
Grcwell,  Maquoketa;  T.  C.  Mott,  Ma¬ 
rengo;  F'rank  Clarkson,  Ida  Grove; 
Henry  C.  Marmon.  Gilmore;  .A1 
.\dams.  Humboldt;  W.  A.  Quigley. 
Ha  warden;  George  E.  Bowers,  Orange 
City;  P.  R.  Brown.  Harlan;  E.  P. 
Adler;  Davenport;  W.  E.  Hamilton. 
Odebolt ;  F'.  E.  Stouter.  Sac  City ;  W. 
FL  Burleigh,  Tingley;  H.  E.  (jreely. 
Shannon  City;  J.  H.  Tedford,  Mount 
-Ayr;  C.  E.  Stallcop,  Brooklyn;  .A.  L. 
F'risbie.  Grinnell;  W.  C.  Ray,  Gritinell; 
L.  C.  Chandler,  Fonda;  D.  O.  Blake, 
Pocahontas;  James  C.  Gillespie,  Le 
Mars;  J.  H.  Lighter,  Rolfe;  Louis  H. 
Maine,  Emmetsburg;  John  P.  Kenea, 
Clarinda;  G.  X.  Marvin.  Shenandoah; 
W.  W.  Overholser,  Sibley;  R.  B. 
Piper,  Sheldon;  W.  O.  Payne,  Xevada; 
Freeman  Conaway,  .Ames;  Lon  G. 
Hardin,  Ames;  F.  W.  Colvin.  Correc- 
tionville;  John  D.  Springer,  Eagle 
Grove;  Frank  Scammon,  Xorthwood; 
Burt  Harwood,  Clarion;  Hon.  George 
D.  Perkins,  Sioux  City;  Harry  J. 
Green,  Decorah;  J.  \V.  Skinner, 
Forest  City;  E.  A.  Rolfe,  Dayton; 
C.  -A.  Roberts.  Fort  Dodge;  C.  F.  Le 
Compte,  Corydon;  C.  H.  Xeedham. 
Washington:  E.  B.  Dowell.  Indianola; 
T.  T.  .Anderson.  Indianola:  J.  K. 
Daugherty,  Ottumwa;  John  W.  Lan¬ 
des,  Keosauqua;  Paul  S.  Junkin.  Cres- 
ton:  John  J.  Clark,  Bedford:  Elmer  E. 
Taylor,  Traer;  C.  J.  ^Vonser.  Tama; 
Roy  A.  Stacey.  Adair;  J.  H.  Lynch. 
Greenfield;  P.  I.  Junkin,  Corning; 
.A.  P.  Bock.  Waukon ;  Scott  Snyder, 
Perry. 


CHANGES  IN  INTEREST. 

H.  H.  Hallett,  who  recently  se¬ 
cured  control  of  the  Thornton  (la.) 
Enterprise,  has  purchased  the  Meser- 
vey  (la.)  Messenger. 

Worth  S.  Ray  has  purchased  the 
Sanger  (Tex.)  Courier  from  Ernest 
Legsden. 

David  Larin,  of  Maysville.  X.  D.. 
has  purchased  the  Eveleth  (Xlinn.) 
Xews.  a  semi-weekly.  Mr.  Larin  was 
formerly  the  owner  of  the  Maysville 
Tribune,  and  was  postmaster  of  that 
city  for  more  than  eleven  years. 

The  Rock  County  .Advance,  pub¬ 
lished  in  Beloit.  Wis..  under  the  edi- 
tiwship  of  W.  C.  Dean,  has  taken  over 
the  subscription  list  and  good  will  of 
the  Good  Citizen,  a  weekly  published 
by  L.  B.  King  at  Xoilsville.  Wis. 


Here  is  a  definite  field,  | 
to  be  covered  in  a  deBnite  j 
manner. 
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UP  STAIRS  AND  DOWN 


Interesting  Talk  on  Subject  of  Perti¬ 
nent  Interest  to  the  Newspaper 
Profession,  by  James  Scher- 
merhorn.  Publisher  of  the 
Detroit  Times. 

In  ;in  address  on  "Up  Stairs  and 
Down  Stairs."  before  the  convention 
of  Associated  Advertising  Clubs  of 
.\nierica.  in  session  at  Louisville  this 
week.  James  Seberinerhorn,  publisher 
of  the  Detroit  News,  said  in  part: 

"In  the  beginning  unity  and  poverty 
prevailed  in  .\inerican  newspaper-mak¬ 
ing.  It  was  the  era  of  concord  and 
cordwood.  It  was  the  meal  of  herbs 
where  harmony  was. 

"I'pstairs  was  solitary  and  supreme 
in  that  distant  colonial  cycle  of  a  free 
and  faithful  press. 

"It  began  high  and  kept  the  loftier 
view.  The  early  journalist,  along  with 
all  the  early  forefathers,  looked  up  to 
the  hills  whence  came  their  help. 

"The  Franklins  of  journalism’s  for¬ 
mative  period  in  the  new  world,  cried 
for  liberty  or  death;  later  the  Garri¬ 
sons  acclaimed  abolition  or  blood. 
Hut  nobody  thought  of  asking  for 
advertising. 

"Liberty  first,  and  abolition  later, 
were  purchased  with  a  great  price. 
But  you  couldn’t  get  a  one-thousand- 
inch  contract  by  sword  or  supplica¬ 
tion,  for  the  time  was  not  yet  when 
commerce  asserted  itself  in  ten  hun¬ 
dred  inches  of  display. 

"There  were  meager  undisplayed  an¬ 
nouncements  of  goods  and  wares  just 
imported  from  England.  The  ‘for 
sale’  notices  were  too  limited  to  classi¬ 
fy.  They  comprised  tea.  coffee,  books, 
medicine  and  slaves.  The  appropria¬ 
tion  for  advertising  runaway  slaves 
and  servants  and  lost  cattle  appeared 
to  be  quickly  exhausted,  also. 

"It  was  the  shot  that  was  heard 
around  the  world — not  a  breakfast 
food — that  went  out  of  the  gun  where 
the  embattled  farmers  stood  at 
Lexington. 

“The  Boston  tea  party  did  not  com¬ 
pete  for  an  .American  cup  to  advertise 
their  particular  brand.  The  overtaxed 
goods  spoke  for  themselves  and  were 
disposed  of  without  a  dollar  for 
publicity. 

“The  underfed  Continentals  at  Val¬ 
ley  Forge  did  not  have  to  be  told  that 
they  needed  a  biscuit;  and  the  millions 
of  freemen  who  have  come  after  them 
have  never  doubted  that  the  patriotism 
that  endured  that  winter  of  privations 
was  ‘absolutely  pure.’ 

"I’])  stairs  was  conducted  upon  a 
very  little  cajiital  and  a  heap  of 
conviction. 

"The  man  who  ran  a  newspaper 
about  the  time  his  fellow-citizens  were 
trying  to  run  an  independent  govern¬ 
ment,  didn’t  have  much  but  a  message 
and  a  hand  press. 
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REVENUE  FRO.M  ONE  SOURCE. 

“Revenue  could  only  come  from  one 
source — the  subscriber.  LTpon  the  con¬ 
stant  reader  rested  the  burden  of  pay¬ 
ing  for  the  meager  domestic  news,  the 
political  essays,  the  belated  foreign 
intelligence  and  the  fugitive  poem. 

"The  successful  publications  of  the 
first  half  of  the  nineteenth  century 
were  political  and  religious.  They 
were  strictly  up  stairs  products. 

"For  that  matter,  the  entire  nation 
was  living  up  stairs,  the  steps  whereof 
were  piety,  ])atriotism,  frugality,  mod¬ 
erate  desires,  simple  living.  The  in- 
<lividnal  tradesman  or  craftsman  had 
not  yet  become  a  firm,  the  firm  a  cor¬ 
poration.  the  corporation  a  combina¬ 
tion,  and  the  combination  a  combina¬ 
tion  of  combinations. 

"But  I  tell  you  that  from  the  colonial 
period  to  the  civil  war  was  the  time  of 
up  stairs  paradise  in  newspaper-mak¬ 
ing.  It  was  the  serene,  untroubled 
editorial  Eden,  the  perfection  of  which 
was  proclaimed  by  Jefferson  when  he 
said  he  would  rather  have  newspapers 
without  government  than  government 
without  newspapers. 

"It  was  the  age  of  editorial  concen¬ 
tration,  of  undivided  devotion  to  prin¬ 
ciple.  of  internal  harmony. 

"Up  stairs  was  the  region  celestial 
in  the  sense  that  three  can  keep  a 
secret  if  two  are  dead  and  up  stairs 
and  down  stairs  can  keep  the  peace  if 
there  is  no  down  stairs. 

"Then  came  the  serpent  in  the  form 
of  the  inevitable  business  expansion 
of  the  eager,  glorious,  young  nation. 
The  alluring  red  apple  of  advertising, 
plucked  from  the  tree  of  knowledge, 
caused  the  expulsion  of  the  newspa¬ 
per  publisher  from  his  editorial 
paradise. 

"By  .Adam  all  have  fallen,  to  be  sure. 
But  what  a  fall  was  that  of  the 
‘fourth  estate,’  my  countrymen — all 
the  way  from  up  stairs  to  down  stairs. 
If  we  let  down  stairs  defend  itself — 
for  down  stairs  has  a  defense — we 
shall  hear  it  say  that  journalism,  like 
the  young  man  who  lodged  on  the  top 
floor,  would  never  have  been  heard 
from  if  it  hadn’t  fallen  down  stairs. 

“If  there  was  an  editorial  paradise 
lost,  there  was  a  commercial  paradise 
regained. 

“The  war  decided  that  there  was  to 
be  henceforth  ‘no  N’orth  and  South’ — 
just  a  North  for  a  while,  from  the 
industrial  standpoint. 

.AnVENT  OF  DOWNST.MRS. 

‘‘.And  advertising,  handmaid  of  ex- 
(landing  commercialism,  decreed  that 
there  should  be  no  up  stairs  and 
down  stairs  in  our  profession — just 
a  down  stairs,  for  the  time  being,  at 
least. 

"The  four  decades  following  the 
peace  at  .\ppomatox  were  down  stairs 
decades — the  decades  when  journalism 
got  in  on  the  ground  floor  and  flour¬ 
ished  like  trees  planted  by  rivers  of 
water. 

"From  joo  newspapers  in  the  up 
stairs  period  the  press  of  the  United 
States  leaped  to  a  total  of  ji.ooo  at 
the  close  of  the  down  stairs  period, 
which  was  the  end  of  the  last  century. 

"The  circulation  of  a  single  metro- 
l>oIitan  daily  of  the  down  stairs  era 
exceeded  the  total  ontimt  of  the  200 
journals  of  the  colonial  period,  when 
advertising  was  an  inappreciable  fac¬ 
tor  in  newspaper  support. 

"The  editorial  page  has  i)roclaimed 
with  a<lmirable  national  i)ride  and  ele¬ 
gance  of  diction  the  variety  and  great¬ 
ness  of  our  material  achievements,  but 
the  page  a»lvertisement  daily  appear¬ 
ing  for  the  same  concern,  offers  the 
more  vividly  convincing  evidence  of 


national  recuperation  and  progress 
since  the  war. 

"The  daily  newspaper  came  down 
stairs  at  the  dawning  of  the  era  of  big 
business,  and  likewise  big  advertising, 
and  it  has  been  admirably  located  for 
taking  unto  itself  its  share  of  the  ma¬ 
terial  increase. 

"It  is  estimated  that  the  annual 
outlay  for  advertising  reached  the 
half-billion  mark  in  Kjoo,  three-fourths 
of  the  expenditure  gt'ing  to  newspa¬ 
pers  and  periodicals. 

"This  was  four  times  as  much  as  the 
national  debt  in  1816,  and  a  little  more 
than  one-half  of  the  outlay  for  run¬ 
ning  the  entire  machinery  of  this 
government  in  i8<W- 

“.\  dollar  for  advertising  for  every 
two  dollars  for  administration. 

"Down  stairs  has  needed  it  in  the 
process  of  developing  the  complex 
and  costly  organization  and  facilities 
that  are  required  to  produce  the  mod¬ 
ern  many-paged  daily  of  frequent 
editions. 

"Down  stairs  dominated,  but  it  had 
work  to  do  to  keep  abreast  with  the 
demands  of  a  rushing  civilization.  It 
was  a  game  of  great  hazards,  keenest 
business  rivalry  and  staggering  fail¬ 
ures  and  losses. 

"We  sustained  with  shot  and  shell 
the  maxim  that  a  nation  cannot  e.xist 
half  slave  and  half  free.  Then  we 
turned  about  and  showed  that  it  was 
the  inalienable  privilege  of  all  of  us 
to  slave  all  the  time  in  the  pursuit  of 
riches. 

POSSESSED  MONEY  MADNESS. 

"And  down  stairs,  possessed  of  the 
money  madness  of  the  age,  sometimes 
fell  into  the  current  practice  of  get¬ 
ting  it  untaintedly,  if  possible,  but 
getting  it! 

‘‘With  down  stairs  the  conclusion  of 
the  whole  matter,  was  too  often  paid 
matter. 

‘‘.And  the  voice  of  the  large  adver¬ 
tiser  touching  temporal  things,  was 
becoming,  all  too  frequently,  to  be  the 
voice  of  God. 

‘‘Contrary  to  its  generally  honestly- 
pursued  mission  of  serving  the  public, 
and  at  variance  with  its  editorial  in¬ 
sistence  upon  a  square  deal,  down 
stairs  was  at  times  found  in  a  con¬ 
federacy  with  rogues  and  charlatans 
in  their  schemes  of  plundering  the 
people. 

‘‘And,  more  shocking  still,  the  col¬ 
umns  of  daily  newspapers  of  the  first 
class  have  been  discovered  to  be  a 
part  of  the  devices  of  the  depraved 
and  licentious  scoundrels  who  traflic 
in  human  souls  and  lay  snares  for  the 
innocent  and  unsuspecting. 

"Surely  it  was  time  to  challenge  the 
supremacy  of  down  stairs  when  it  be¬ 
came  necessary  for  the  Federal  and 
State  authorities  to  outlaw  the 
wretches  of  the  lottery,  matrimonial 
bureau,  investment  fraud  and  private 
medical  ilk.  whose  copy  was  regularly 
received  over  the  counters  of  hun¬ 
dreds  of  daily  newspapers. 

‘’Everybody  seemed  to  live  down 
stairs.  The  revelation  of  ini(|uities  in 
other  realms  of  business,  resulting  in 
public  reprobation,  the  blasting  of 
reputations,  and,  in  some  instances, 
imprisonment  or  suicide,  conveyed  its 
warning  to  the  newspapers  them¬ 
selves. 

"Daily  chronicling  the  tragic  coiise 
qnences  of  the  get-rich-qnick  craze 
they  came  through  introspection  to  see 
they  were  not  unspotted  themselves 
from  the  guilt  which  they  imputed  to 
corruptionists  in  politics  ami  business. 

"Down  stairs  discovered  when 
threatened  with  expulsion  from  the 
mails  for  carrying  frauds  and  filth  in 
its  advertising  columns,  and  when  leg¬ 


islatures  placed  the  ban  on  the  noi¬ 
some  copy  of  private  medical  impos¬ 
tors,  that  its  own  business  policy  was 
at  variance  with  its  pretensions  as  a 
public  educator. 

"Its  plight  was  that  of  Shakespeare’s 
wretched  king,  to  whose  troubled  con¬ 
science  prayer  brought  no  relief: 

■”My  words  go  up. 

My  thoughts  below; 

Words  without  thoughts 
Never  to  heaven  go.’ 

"'ro  righteous  words  on  the  editorial 
page,  down  stairs  added  thoughts  of 
its  own  inconsistency  and  its  duty  to 
the  cause  of  general  business  regen¬ 
eration. 

EXPRESSIONS  FRO.M  LEADING  PAPERS. 

"I  wrote  to  a  hundred  of  the  leading 
newspapers  of  the  country  to  see 
what  they  thought  of  the  new  ethical 
era  in  advertising,  the  period  of  co¬ 
relation  and  co-operation  of  iq)  stairs 
and  down  stairs. 

“Half  of  the  number  replied.  The 
symposium  was  interesting  and  reas¬ 
suring.  Only  one  wrote  a  thunderous 
’No’  to  the  question  of  responsibility 
for  the  character  of  advertisements. 
He  stands  with  the  landlord  who  ex¬ 
plained  to  the  aggrieved  guest  that 
he  owned  the  hotel  but  didn’t  eat 
there.  The  other  responses  were  af¬ 
firmative,  the  great  majority  of  them 
emphatically  so.  A  few  were  quali¬ 
fied  by  such  statements  as  ‘generally 
speaking,’  ‘to  a  great  extent’  or  ‘in 
the  main.’ 

"The  policy  of  these  newspapers 
with  reference  to  the  mere  vicious 
forms  of  advertising,  private  medical 
personals,  matrimonial,  massage  par¬ 
lors,  etc.,  was  equally  positive  and  uni¬ 
form.  Only  four  reported  that  they 
accept  them;  three  of  these  only  upon 
investigation  and  after  careful 
editing. 

“Patent  medicines,  particularly  al¬ 
leged  cures  for  cancer  and  consump¬ 
tion  are  rejected  by  a  dozen  newspa¬ 
pers.  Nine  others  take  them  subject 
to  investigation.  The  rest  look  upon 
them  as  legitimate. 

"Twelve  absolutely  refuse  to  co-op¬ 
erate  with  Thomas  W.  Lawson  in  his 
periodic  intercessions  for  the  people 
as  against  the  system.  Seven  take 
mining  and  other  investment  adver¬ 
tisements  subject  to  investigation.  It 
is  clear  sailing  in  the  other  thirty 
papers. 

"Two  only  turn  down  liquor  adver¬ 
tisements.  Five  reject  political  no¬ 
tices  altogether;  four  refuse  to  run 
them  unless  they  bear  a  consiiicuous 
advertising  mark.  The  great  majority 
still  welcome  the  brewers  and  the 
candidates  at  the  advertising  window. 

“Public  service  coriiorations  can 
present  their  cause  in  all  but  two  of 
these  lifty  leading  journals,  and  trust- 
made  g<iods  have  access  to  all  but  one. 

"Thirty-one  publishers  reported  a 
friction-proof  policy  respecting  adver¬ 
tising,  nairely,  the  fixing  of  a  definite 
rule  by  the  owner  or  general  mana¬ 
ger,  resulting  in  absolute  independence 
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of  the  two  departments,  or  harmoni¬ 
ous  co-oinration  and  complete  under- 
staiiiliuii  between  up  stairs  and  down 
,t;iirs  nianaf'ers.  Seventeen  enjoy  tlie 
lir'l  happy  con(litii>n;  fourteen  con- 
forin  lo  the  latter. 

•'l  inler  this  co-ordination  of  vital 
new'paper  ft>rces  advertising  plays 
the  same  part  as  the  mortar  did  in 
the  first  brick  bnildinj?  the  newly- 
adopted  citizen  investigated.  Pat 
askcil  what  the  inorttir  was  for  and 
.Mike  informed  him  it  was  to  keej) 
the  l)rick  together,  •paith,  1  thought 
it  was  kapin'  thim  apart,’  rejoined 
Pat, 

•■.Advertising  that  conforms  to  an  es¬ 
tablished  standard  of  integrity  and 
consistency  holds  down  stairs  and  up 
stairs  together  through  the  produc¬ 
tion  of  untainted  revenue,  and  it  also 
keeps  them  apart  when  it  becomes  the 
function  of  the  up  stairs  to  pass  upon 
the  legitimacy  of  an  investment  prop¬ 
osition.  the  morality  of  a  play  or  the 
(luestion  of  i)ublic  duty  involved  in 
the  retpiest  of  a  large  advertiser  for 
the  sui)i)ression  of  news. 

"I'ive  still  stick  to  the  idea  of  up 
st.-iirs  ascendancy.  Says  one,  defiant¬ 
ly,  ‘down  stairs  cannot  pull  the  up 
stairs  down.' 

"Two  make  bold  to  assert  the  su¬ 
premacy  of  down  stairs.  When  it 
comes  to  a  clash  between  up  stairs 
and  down  stairs,  they  would  compro¬ 
mise  on  down  stairs.  They  believe 
with  brother  Hill,  of  the  wool  firm, 
who  was  urged  by  Brother  Jim  to 
join  him  at  the  mercy  seat.  'Relig¬ 
ion's  all  right,  Jim,  but  one  of  us  has 
got  to  weigh  the  wool.’ 

"One  newspaper  reported  a  father 
and  two  sons  in  control.  ‘There  are 
no  changed  rehitions,’  the  chief  re¬ 
ported.  ‘we  are  a  family  newspai)er.’ 
I’ndonbtedly  a  hai)py  ftimily  news¬ 
paper. 

A  IIIGHF.R  .MIVERTISING  ST.VND.ARl). 

"This  exhibit  of  a  generally  prevail¬ 
ing  higher  advertising  standard  is 
more  significant  as  a  tendency  than  as 
a  perm.-inent  moral  triumj)!!. 

"Hut  ])erfection  is  not  gained  at  a 
bound.  .\  few  brave  pioneers  have 
reached  the  heights— finding  the  mag¬ 
azine  publishers  there  before  them. 
Hut  a  goodly  number  are  on  the  way, 
as  this  symposium  shows. 

"Let  us  rejoice  and  take  hope  that 
so  many  .American  ncwspiijicrs  have 
made  a  start.  It  adds  to  their  dignity 
and  to  the  growing  dignity  of  adver¬ 
tising. 

“If  1  ever  had  misgivings  I  have 
cast  them  off.  The  sightless  sufferer 
who  was  miraculously  healed  said, 
‘One  thing  1  know,  that  whereas  I 
was  blind,  now  I  see.’  This  one  thing 
I  know  and  declare  unto  you,  that 
whereas  the  press  of  my  home  city 
was  once  blind  to  its  moral  resi>onsi- 
bility  in  the  matter  of  offensive  ad¬ 
vertising,  now  it  sees! 

“Detroit  hasn’t  a  daily  paper  now 
whose  columns  do  not  comport  with 
the  purity  of  her  sapphire  straits  or 
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the  unflecked  serenity  of  her  August  ■ 
skies.  "It’s  progress,  beloved,  when 
you  don’t  know  whether  you  are 
looking  into  the  unsullied  book  of  na¬ 
ture,  or  at  the  last  edition  of  a  De¬ 
troit  newspaper. 

“So,  bringing  you  these  tidings  of 
great  joy  from  the  press  of  Detroit 
and  from  the  newspapers  of  the  na¬ 
tion,  all  hail  the  era  of  up  stairs  and 
down  stairs,  and  let  us  look  forward 
confidently  to  the  time  when  the  edi¬ 
tor  of  advertising  will  sit  in  the  jour¬ 
nalistic  circle! 

"For  if  advertising  has  reached  that 
regree  of  indispensability  that  we 
cannot  elect  a  President  without  it, 
there  should  be  an  editorial  authority 
to  insist  upon  a  guarantee  of  good 
faith  when  the  double  page  of  na¬ 
tional  committee  copy  promises  tariff 
revision  downward  to  a  trustful  and 
responsive  public.” 

RALEIGH  EVENING  TIMES. 

Offers  Medal  to  College  Boy  Writing 
Best  Article. 

In  order  to  interest  the  young  men 
of  the  State  in  newspaper  work,  the 
Raleigh  (X.  C.)  Evening  Times  will 
give  a  gold  medal  on  the  first  of  July 
each  year  to  the  college  boy  who 
writes  the  best  article  that  is  ac¬ 
cepted  and  printed  by  a  daily  news¬ 
paper  in  the  State  during  the  year. 

The  medal  will  be  known  as  “The 
Evening  Times  Medal  for  Practical 
Journalism.” 

The  contestants  must  attend  some 
school  in  North  Carolina  and  the 
article  must  be  on  some  live  topic 
or  be  a  plain  news  item  such  as  will 
be  accepted  by  a  daily  paper. 

The  Springfield  (Mass.  Daily  News 
has  just  installed  a  Goss  quadruple 
press  in  order  to  take  care  of  increas¬ 
ing  circulation. 


“DR.  PARKHURST’S  ARTICLE.” 

The  Famous  Preacher  Is  Writing  for 
New  York  Journal. 

Dr.  Charles  Henry  Parkhurst,  the 
famous  New  York  clergyman,  pastor 
of  the  Madison  Avenue  Presbyterian 
Church,  who  has  been  for  fifteen  years 
a  leader  in  every  movement  for  the 
reform  of  New  York’s  local  govern¬ 
ment,  is  contributing  a  scries  of  eco¬ 
nomic  and  sociological  essays  to  the 
New  York  Evening  Journal.  They 
are  printed  in  the  last  two  columns 
of  the  editorial  page,  in  big  type.  The 
first  two  columns  are  given  to  Arthur 
Brisbane’s  editorials. 

Dr.  Parkhurst’s  articles  are  “hits.” 
They  cover  the  big  problems  of  daily 
life  in  a  simple,  kindly,  yet  keen  and 
convincing  style  which  has  attracted 
extraordinary  attention. 

Hitherto,  the  Doctor  has  been  noted 
for  his  rough,  sledge-hammer  style 
of  opposing  Tammany  Hall  govern¬ 
ment.  The  Journal  articles  show  him 
a  master  of  fine  writing  and  modern 
philosophy  carried  with  a  charm 
which  seems  to  have  astonished  the 
New  York  public. 

Dr.  Parkhurst  was  born  in  Fram¬ 
ingham,  Mass.,  in  1842.  He  has  been 
pastor  of  the  Madison  avenue  church 
during  the  past  thirty  years. 

Celebrates  Birthday. 

The  Salem  (Tenn.)  Banner  recently 
celebrated  its  twenty-seventh  birthday. 
The  owners  are  constructing  a  new 
stone  office  building. 

Resigns  to  Go  in  Business. 

I  J.  Everett  Ewing,  for  the  past  two 
I  years  city  editor  of  the  Clean  (N.  Y.) 
j  Evening  Herald,  has  resigned  to  go 
I  in  business  for  himself.  Mr.  Ewing 
!  has  purchased  a  controlling  interest  in 
I  the  Almond  (N.  Y.)  Gleaner. 


INTERESTING  LEGAL  POINT. 

Is  a  Writer  Liable  for  Change  of  Edi¬ 
torial  Policy. 

This  was  an  action  (in  re  I.odian 
vs.  Stickley),  in  wliicli  the  above  ques¬ 
tion  was  proiiouiuled. 

Plaintiff  is  a  much-traveled  special 
ist  and  technical  writer,  resident  in 
.Manhattan.  Defeiuhint  imhlislies  a 
inoiitlily  imigazine  in  .Manhattan  c.alleil 
the  Craftsman.  Some  time  last  year, 
defendant's  tigent,  editor  of  the  maga¬ 
zine,  requested  of  the  plaintiff  the 
submittal,  on  approval,  of  an  article 
on  little-ktiown  fibers  of  the  globe. 
This  was  furnished,  together  with 
various  specimens  of  the  actual  fibers, 
crude  and  woven,  for  photographing. 
The  title  of  the  article  was  "The  Fiber 
Beautiful.”  Months  ptissed;  plaititiff 
called  at  different  times  for  a  propf ; 
atul  was  finally  informed  in  writing 
that  the  matter — which  "it  had  been 
hoped  to  use” — could  not  appear,  ow¬ 
ing  to  a  change  of  editorial  policy, 
"although  the  publisher  still  felt  a 
very  great  interest  in  it.” 

Suit  for  fifty  dollars,  and  to  settle 
a  vexed  question,  was  begun,  in  an 
amicable  spirit,  in  the  Second  District 
Court,  Manhattan,  last  .April.  Plain¬ 
tiff  conducted  his  own  case.  There 
were  six  adjournments,  and  finally  the 
case  went  over  to  Sept.  23.  .Aleantiine 
defendant’s  attorney  initiated  steps 
for  a  settlement  of  the  iiuestion  out  of 
court,  conceding  iilaintiff’s  point  by 
paying  over  a  solatium,  the  expenses 
of  both  sides,  and  releasing  and  re¬ 
storing  plaintiff’s  article  and  exhibits. 
The  case  is  now  marked  “settled”  on 
the  calendar. — VVic  Publisher  and  Re¬ 
tailer. 


WHO  IS  WHO. 

Controversy  as  to  Agency  Handling 
American  Tobacco  Account. 

Speculation  is  rife  in  advertising  cir¬ 
cles  as  to  who  will  handle  the  Imsi- 
ness  of  the  American  Tobacco  Com¬ 
pany,  New  York.  It  has  been  rejiort- 
ed  during  the  past  year  that  several 
agencies  had  secured  this  account. 

The  bulk  of  this  business  has  been 
placed  by  Biggs,  A’oung,  Shone  &  Co., 
while  some  orders  have  been  placed 
through  Lord  &  Thomas  and  the  J. 
Walter  Thompson  Company. 

It  was  reported  this  week  that  the 
Frank  Seaman  Agency  would  handle 
the  entire  appropriation.  It  is  also 
stated  on  good  authority  that  Mr. 
Seaman  would  handle  part  of  the 
account. 

In  answer  to  an  inquiry,  the  adver¬ 
tising  department  of  the  .American  To¬ 
bacco  Company  stated  to  a  repre¬ 
sentative  of  The  Editor  .vnd  Puii- 
LiSHER,  that  it  would  be  premature  at 
the  present  time  to  publish  a  state¬ 
ment  that  any  one  general  agent  has 
this  account. 


122  But  25th  St.,  New  York 
Expert  operators  of  Popolarity  Contests 
to  Increase  newspaper  oironlatlon  on  the 
CASH  PAID  IK  ADVANCE  BASIS. 


Result*  Cennt-— -Write  far  Relerancea 
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411  the  IMetvs  With¬ 
out  Fear  or  Favor 


One  secret  of  the  growth  of  THE  HEARST  NEWS 
SERVICE  is  that  its  managers  and  editors  are  never 
satisfied  with  “well  enough.” 

Continued  growth  and  prosperity  has  not  led  to  editorial 
laxness.  THE  HEARST  NEWS  SERVICE  reports  are 
carefully  watched  and  every  chance  offered  for  improve¬ 
ment  is  seized  upon. 

Every  week  new  correspondents  are  appointed  in  new 
places  or  more  efficient  men  placed  where  the  service 
has  fallen  short  of  the  high  standard  set  by  THE 
HEARST  NEWS  SERVICE.  We  have  the  best 
editors  and  reporters  that  money  will  procure.  The 
watchword  of  all  our  correspondents  is  “GET  THE 
FACTS.” 

We  are  prepared  to  furnish  a  full  leased  wire  or 
pony  report,  also  special  reports.  We  guarantee  our  reports 
to  be  AUTHENTIC,  CRISP,  and  handled  with  the 
greatest  possible  dispatch. 


For  full  particulars  address 

THE  HEARST  NEWS  SERVICE 

200  William  Street 

NEW  YORK 
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BOOMING 

(Coiitiiiiicd  from  fiijit'  t.) 

I.  tlici ol’ori',  look  for  a  lirltrr  and 
siroMv;ir  advorti^itlK  si'iilinu'iil  in  H)lo. 

I'kwk  I’kksukkv. 

I'lll-  MiM.M  koMKK  I'OMI'WV.  (oll.M- 
la  s,  ( ) 

i  i:k  l•.|llloK  \  I’l  i'.i.isn I  K  ;  In  rrplv 
l.i  \,inr  rii|iU'l  as  to  ilio  outlivok  in 
ail\rrtisinK.  I  wish  to  sttitc  it  is  niy  lir 
Ml  i  tliat  wi-  til  l-  facin;.;  tin.'  l>i;igi'st  year 
in  tin-  Intsincss.  I  jjatlter  tliis  from  tlio 
api’tifi'nt  inti>rovenn'nt  in  Ki't't-'rtil  c"*'- 
ditions  whielt  always  inthtettco  advertis- 
in^t:  from  t:dks  with  ottr  various  clients; 
:iTid  from  reports  and  statements  of 
luw'papir  and  magazine  representa¬ 
tives  wild  liavc  lately  come  through  here 
with  an  almost  uniform  rciKirt  of  large 
eontraets.  both  new  and  renewtils.  I  he- 
lieve  the  settlenietit  of  the  tariff,  while 
it  may  not  have  been  satisfactory  all 
around,  has  put  manufacturers  in  a  po¬ 
sition  to  know  what  is  ahead  of  them 
and  to  shift  their  plans  to  meet  the  con¬ 
dition:  besides,  it  is  usual  for  the  pen- 
dulttm  to  swing  as  far  forward  as  it 
does  backw.'ird  and  we  have  doubtless 
reached  the  extreme  of  the  backward 
movement.  W.  M.  Mumm,  President. 

I  mk  IIomkk  \V.  IlKiKiK  Co.,  Kirrii 
.\VK.\l  K,  N'kw  Yokk. 

Dear  Mk.  Su.m.e:  Your  letter  of  re¬ 
cent  date  was  received  and  tile  question 
“What  is  the  Outlook  in  the  Advertis¬ 
ing  I’.usiness"  may  be  answered  as  fol¬ 
lows  : 

The  iirospects  are  consistent  with  the 
prosiierity  boom.  There  is  no  doubt  in 
my  mind  th.it  business  in  every  line  has 
outgrown  the  iianic  of  1907  and  that  we 
are  on  the  eve  of  a  tremendous  boom, 
'ibis  should  begin,  according  to  our 
advices  and  orders,  by  October  first. 

Handling  as  we  do,  all  sorts  of  medi¬ 
ums  and  customers,  this  can  be  taken  as 
a  reasonably  gixid  “foresight”  for  the 
future.  Yours  very  truly, 

Homkr  W.  IIeih.e. 

The  C.  ItioxMoNtiEK  .Scency,  20  Vksey 
.SiKEET,  Xew  York, 

My  Dear  Mr.  Sii.m.e:  Hcing  an  op¬ 
timist  of  the  most  iironotmccd  character, 
with  an  overwhelming  faith  in  the 
soundness  of  American  commercial  en¬ 
terprises  and  business  institutions,  1  fear 
that  as  a  judge  I  would  be  unduly 
prejudiced  and  incapable  of  according 
full  consideration  to  the  unfortim.ate 
conditions  which  certainly  have  retarded 
our  mercantile  advancement  during  the 
past  two  years.  Personally,  f  have  felt 
no  evidence  of  the  “panic”  or  “business 
depression,”  for  I  have  run  almost  to 
my  capacity  and  am  still  doing  so.  In 
common  with  all  good  citizens,  I  see 
nothing  but  prosperity  and  commercial 
activity  ahead  of  us.  C.  Ironmonger. 

Lord  .'Vuvertisinc  .\gency,  .VH  Fourth 
.Avenue,  New  York. 

Gentlemen:  Replying  to  your  in¬ 
quiry  as  to  my  opinion  of  the  outlook 
in  the  advertising  business,  I  am  pleased 
to  state  it  is  excellent. 

I  believed  the  business  depression  only 
served  to  strengthen  the  faith  of  manu¬ 
facturers  and  merchants  in  the  selling 
power  of  advertising  when  other  means 
fail  to  produce. 

Business  men  generally  have  been 


Botfield  Engraving  Co. 

29  S.  7th  Street,  Philadelphia,  Pa. 

Always  on  time 

Deep  Etched  Cuts  on  Zinc 
or  Copper 

BEST  WORK  AT  LOWEST  PRICE 

Let  ni  Mtimat*  •>  yomr  nut  ordu. 
Obm  •  oaitamir  alwaTi  a  enitemu. 


through  a  house-cleaning,  and  careful 
investigation  of  the  relative  values  of 
different  methods  of  sales  promotion  has 
convinced  the  majority  of  progressive 
concerns  that  ;ulvertising  is  the  most 
ccoraurical  anil  enduring. 

Mcrclumts  ;md  manufaclurcrs  have  ;ill 
ch;ilcd  under  the  rcslraint  of  the  hist 
two  wars,  ;md  now  th:it  prosperity  is 
r.'ipidlv  increasing,  they  are  e:iger  to 
make  up  for  lost  time. 

When  results  from  advertising  are  not 
e.'isily  secured,  the  advertising  invari- 
ahl\  improves.  Sens;nion;il.  w;isteful, 
fixrlish,  or  scHtimental  advertising  is  cut 
out,  and  advertiser,  agent,  and  publisher 
get  right  down  to  br;iss  tacks.  Hence 
the  new  advertising  begun  this  fall  is 
by  far  the  best  w’ritten,  most  carefully 
placed,  and  most  economical  that  has 
thus  far  appeared. 

The  new  era  of  prosperity  on  which 
we  have  etttered  will  go  down  in  His¬ 
tory  as  the  one  in  which  advertising  bc- 
catne  a  science.  .-Ktid  it  will  wittiess 
tbe  universal  adoption  of  all  staples,  as 
well  as  novelties  and  luxuries. 

George  Fr.vnk  Lord,  President. 

Wvt.iE  B.  Jones  .AnvERTistNo  .Agency, 
lllNGH.VMTON,  N.  A'. 

Dear  Mr.  Sti.M.E:  The  period  of  pros¬ 
perity  in  tl'.e  advertising  btisitiess  is  al¬ 
ready  starting  with  a  rush  and  the  next 
five  or  six  years  will  be  a  time  of  uti- 
paralleled  success.  .My  customers,  with 
Iiardly  an  exception,  are  plantting  for 
double  or  treble  the  advertising  this 
hill  atid  wittter  that  they  had  last 
season,  and  evett  now  the  sales  that 
they  are  gettuig  from  their  first  try¬ 
outs  are  retnarkable.  In  a  letter 
received  this  mornittg  from  otie  con¬ 
cern.  the  tnatiager  writes;  "VVe  feel 
very  tmteh  elated  over  present  busi¬ 
ness  atid  future  prospects."  This  is 
merely  a  sample  of  many  sitnilar  ex¬ 
pressions  that  I  have  heard  in  the  last 
two  or  three  weeks.  .-Xtiyone  who  has 
:i  good  advertising  iiroposition  will  fitid 
better  results,  1  believe,  this  fall  thati 
they  have  ever  htiil  before  and  now  is 
the  titne  to  play  the  blue  chips. 

Wylie  B.  Jones. 

Sher.m.xn  &  Bry.vn, 

79  I'lETH  .'VVENUE,  New  YoRK. 

The  Editor  &  Publishejc  Answer¬ 
ing  your  letter  of  the  20th,  would  say 
if  business  conditions  with  us  can  be 
considered  as  a  guide  to  the  general 
business  conditions,  there  are  not 
enough  advertising  agents  in  the  couti- 
try  to  take  care  of  the  business  that  will 
develop  during  the  year. 

,  G.  C.  Sherman. 

The  Desuarats  .Advertising  .Agency. 

Ltd.,  42  Victoria  Square,  Mon¬ 
treal,  Can. 

Gentlemen:  I  have  yours  of  the  23d 
on  the  subject  of  prosperity,  and  with 
many  thousands  of  immigrants  coming 
into  Canada  at  the  present  time,  bring¬ 
ing  considerable  money  with  them,  with 
our  imports  showing  an  increase  over 
last  year  of  over  $8,000,000  to  date, 
bringing  them  practically  to  the  record 
figures  of  the  year  before,  and  our  bank 
clearings  e.xceeding  all  previous  rec¬ 
ords,  with  millions  of  dollars  being 
spent  in  railway  construction  not  only 
in  our  western  provinces,  but  in  our 
central  and  eastern  ones  also,  I  cannot 
understand  how  business  should  be  any¬ 
thing  but  most  prosperous  in  Canada 
for  several  years  to  come. 

If  you  add  to  this  the  excellent  con- 
tions  of  the  crops  (an  item  of  which  is 
one  hundred  and  fifty  million  bushels 
of  wheat  in  Saskatchewan  alone),  it  is 
impossible  to  predict  anything  but  good 
times. 

Advertising  in  Canada  is  already  feel¬ 
ing  the  coming  hoom  and  both  agencies 
and  publishers  have  something  more 
than  hopes  on  hand  to  justify  their  be¬ 
lief  in  good  business.  E.  Desbarats. 

Ben  Leven-Nichols  .Advertising  Com¬ 
pany,  Chicago  and  New  A'ork. 

Editor  of  The  Editor  and  Publisher  : 
Everywhere  comes  the  same  expres¬ 
sion  of  business  optimism.  The  great 
bumper  crops  of  the  farms,  the  increase 


in  the  cattle,  sheep  and  hog  markets,  the 
opening  up  of  virgin  lands  and  the  re¬ 
moval  of  a  vast  army  of  the  unemployed 
from  our  crowded  cities  to  the  farms 
have  been  a  few  of  the  reasons  for  the 
general  feeling  of  the  future  success  of 
this  country.  The  tariff  has  done  noth¬ 
ing  more  than  to  release  the  money  that 
is  now  needed  for  the  expansion  of  busi¬ 
ness.  .'Mmost  every  line  of  business  is 
grow  ing.  and  grow  ing  very  fa^'t.  Show  me 
the  business  that  is  standing  still  and  I 
will  I'oint  to  some  competitor  of  that 
biisiness  th;it  is  taking  its  commerce 
from  it.  In  my  opinion,  the  reason  for 
this  condition  of  prosperity  is  the  ad¬ 
vertising  value  behind  eacli  and  every 
line  of  comirerce. 

The  great  States  of  the  West  and  the 
railroads  that  enter  these  States,  the 
L'nited  States  Government  and  the  great 
private  land  interests  have  been  spread- 
itig  broadcast  the  advantages  of  their 
sections.  The  new  lines  and  schools  of 
agriculture  have  been  exhaustively  ad¬ 
vertised  and  these  lines  and  schools  have 
taught  the  farmer  things  he  never  knew 
before.  Of  a  consequence,  he  is  making, 
today,  a  profit  where  but  a  year  or  so 
ago  he  was  losing  money. 

This  money  is  now  coming  to  the 
cities  in  search  of  merchandise.  The 
movement  of  this  money  is  the  primary 
cause  of  the  success  of  present  advertis¬ 
ing,  for  the  reason  that  within  the  past 
few  years  the  National  Government  has 
restored  by  its  postal  and  pure  food 
regulations  the  confidence  of  the  people 
in  all  forms  of  advertising;  and  more 
than  this,  the  advertising  agencies  and 
the  many  publications  have  used  their 
best  efforts  to  suppress  larcenous  adver¬ 
tisers  from  using  the  advertising  world 
as  a  means  toward  their  nefarious  ends. 

The  outlook  for  the  years  1909  and 
l()lo  is  the  brightest  for  the  advertising 
world  that  we  have  had  in  the  past  half 
dozen  years.  Ben  Levin,  President, 

83  Dearborn  street,  Chicago. 


ARTHUR  CAPPER 


Shows  Children  of  Topeka  Good 
Time  at  Vinewood  Park. 

.Arthur  Capper,  publisher  of  the  To¬ 
peka  Capital,  gave  a  picnic  for  the 
Children  of  Topeka  last  week  which 
was  the  biggest  tiling  in  Kansas  this 
year.  Tbe  picnic  was  held  at  Vine- 
wood,  the  largest  park  in  the  city,  and 
over  12,000  boys  and  girls  were  guests 
of  the  Daily  Capital. 

All  the  concessions  of  the  park  were 
free  to  the  children,  and,  besides, 
there  was  an  interesting  special  pro¬ 
gramme  of  games  and  athletic  con¬ 
tests,  with  many  prizes  for  the  boys 
and  girls.  They  were  also  invited  to 
write  letters  to  the  Capital  about  the 
picnic,  and  prizes  were  given  for  the 
best  letters. 

The  next  day  a  large  delegation  of 
boys  and  girls  called  at  the  Daily  Capi¬ 
tal  office  to  thank  Mr.  Capper  for  the 
fine  entertainment  he  had  given  them. 
They  were  loud  in  their  praises  of  the 
Capital,  and  the  chief  spokesman  of 
the  party  declared  they  were  for  Mr. 
Capper  for  President  of  the  United 
States. 


INCORPORATION. 

The  Times  Publishing  Co.  of  O.x- 
ford,  Oxford,  Chenango  county,  N.  Y. 
Newspaper  and  printing;  capital,  $16,- 
000.  Incorporators;  Wm.  D.  Wil¬ 
loughby,  C.  Edward  Snell  and  Samuel 
E.  Jones,  all  of  Oxford,  N.  Y. 


Sam  Lloyd  Publishing  Co.,  Spring 
Valley.  Publishers,  printers,  book¬ 
binders,  etc.  Capital,  $7,500.  Incorpo¬ 
rators:  John  D.  Dunlop,  Proctor  W. 
Hans,  both  of  Spring  Valley,  N.  Y. ; 
William  H.  Hoople,  No.  1417  Dean 
street,  Brooklyn ;  George  M.  Brooks, 
No.  37  Wall  street.  New  York. 


OBITUARY. 

I'Veemont  A'oung,  editor  of  the 
I'aulkton  (_S.  D.I  .Advocate  and  for 
mer  postnnister  of  that  city,  died  of 
heart  disease.  He  was  forty-eight 
years  old,  and  was  born  in  Clearfield. 
I’a.  He  leaves  a  wife  and  two 
daughters. 

.M.  11.  Clark,  \eterau  newsiiaper 

m;m  and  founder  of  the  Grand  Rapids 
(.Mich.)  Daily  News  in  i8()5,  then 
known  as  Daily  Democrat,  died  at  the 
L'nion  Printers’  Home  in  Colorado 
Springs,  where  he  had  lived  for  the 
past  ten  years.  He  was  ninety  years 
old. 


Judson  C.  Martin,  editor  and  pro¬ 
prietor  of  the  Corinth  (Miss.)  Daily 
Corinthian,  died  at  his  home  in  that 
city  after  an  illness  of  nearly  a  year. 
He  was  forty-live  years  old,  and  estab¬ 
lished  the  Corinthian  in  1897. 

Samuel  H.  Clarke,  formerly  editor 
of  the  Portland  Oregonian,  and  for 
many  years  librarian  in  the  General 
Land  Office  and  Department  of  the 
Interior  at  Washington,  died  at  Salem, 
Ore.  He  was  eighty-two  years  <dd. 

.Miss  Maria  Parloa,  the  well-known 
writer,  died  suddenly  last  Saturday 
at  her  home  in  Bethel,  Conn.,  follow¬ 
ing  an  operation  for  gall  stones.  She 
was  sixty-six  years  old. 


Major  Samuel  Kellar,  correspond¬ 
ent  of  the  St.  Louis  Globe-Democrat 
at  Jefferson  City,  Mo.,  died  at  his 
home  last  Monday  evening.  He  was 
born  in  New  York,  where  he  leaves 
a  brother.  He  was  a  Taft  presiden¬ 
tial  elector. 


William  Michael  Johnson,  until  re¬ 
cently  news  editor  of  the  Wheeling 
(W.  Va.)  Intelligencer,  died  at  his 
home  in  .Meadowville  of  consumption. 
I'or  the  past  few  months  he  had  lived 
in  a  tent  near  his  home. 


Charles  .Alfred  Byrne,  well  known 
newspaper  man,  died  last  Monday  in 
St.  F'rancis’  Hospital  in  Jersey  City 
as  the  result  of  an  operation  for  ap¬ 
pendicitis.  He  founded  Truth  in  1870. 
He  was  born  in  London,  and  was  ed¬ 
ucated  in  Brussels  and  Paris. 


William  McQuillen,  for  the  past 
eleven  years  connected  with  the  staff 
of  the  New  York  Evening  World, 
died  last  Tuesday  at  his  home  in 
Brooklyn  of  consumption  of  the 
throat.  He  was  born  in  Brooklyn 
forty-five  years  ago.  He  worked  on 
the  New  York  Herald  and  Evening 
Telegram,  for  seven  years  served  the 
Associated  Press,  and  then  joined  the 
Evening  World  staff.  He  leaves  a 
widow. 


Weekly  Changed  to  a  Daily, 

The  DcQueen  (Tenn.)  Bee,  a  weekly 
established  twelve  years  ago,  has  been 
changed  to  a  daily. 


Double  the  Number  of  Your  Paper’s  Ad. 

Eeader»>-and  Double  Tour  Adver- 
tisinsT  Bates! 

To  actually  help  managers  of  news¬ 
papers  to  double  tbe  value  of  their  ad¬ 
vertising  space — to  help  make  a  market 
for  all  of  that  space  by  making  it  fully 
worth  to  advertisers  all  that  it  costs, 
and  more— THAT  IS  A  BIG  WORK!  It 
seems  to  me»  In  my  biased  view  of  it. 
that  it  is  a  work  of  undeniable  useful¬ 
ness  that  I  am  doing  for  newspapers  in 
the  Showalter  Service.  And  I  am  trying 
to  do  it  so  well  that  it  will  only  be  on 
rare  occasions  that  I  bear  anything  at 
all  about  tbe  ^’competition’*  that  1  have, 
or  may  come  to  have,  in  this  line. 

W.  D.  SHOWALTEB, 

150  Nassau  Street,  New  York. 
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HALF  BAKED  THEORIES  AND 
TEACHING  OF  JOURNALISM. 

kolHTt  \V.  Xeal,  A.  M.,  assistant 
priifcssor  at  Massachusetts  Agricul¬ 
tural  College,  semis  us  a  "loriu"  letter 
"couceruiug  au  attempt  to  give  a  course 
ill  newspaper  anil  uiagtiziue  writing  in 
college."  We  reprint  the  two  first  para- 
gr.iphs  Ilf  the  "forin'’  letter: 

.\l.\SS.\l  llfSKTTS  .CcKlCfl.TfR.M.  CoI-I-EC.E 
.\miikrst.  Mass..  Aug.  7. 

1)k.\r  StR:  In  September  I  begin 
teaching  in  the  Massachusetts  Agri¬ 
cultural  College  courses  in  newspaper 
ami  magazine  writing— the  only  course 
in  any  N'ew  England  college  or  uni¬ 
versity  that  directly  treats  of  tiews- 
paper  and  magazine  making.  1  do  not 
think  that  such  courses  cati  put  stu¬ 
dents  through  a  practical  apprentice- 
shii);  hut  they  can  give  men  some  idea 
of  what  "rtews"  means,  and  can  make 
them  realize  some  of  the  aims  and 
Slime  of  the  limit.itions  of  journalism. 

The  courses  are  meant  to  be  iiracti- 
c.'il.  I  have  had  some  newsiiaper  and 
magazine  experience  myself,  but  I 
want  suggestions  from  more  experi- 
encetl  men — from  workers  in  the  busi¬ 
ness.  If  you.  or  others  on  the  staff — 
your  tnanaging  or  city  or  news  or 
night  etlitor.  or  one  or  more  of  your 
department  editors,  or  of  your  re¬ 
porters — can  sp;ire  time  to  give  eveti 
a  few  word'  of  suggestion,  those  few 
words  are  likely  to  add  materially  to 
the  jiractical  usefulness  of  the  under¬ 
taking.  I  jiarticularly  want  ctmerete 
suggest  i<ms— pointers — things  that 

will  show  green  men  what  their  work 
will  be  and  how  they  can  best  do  it. 
The  hit-or-miss  list  of  topics  accom- 
Iianying  this  letter  shows  some  of  the 
things  I  expect  to  put  before  the 
classes,  .\nything  that  will  add  to 
this  list,  and  anything  that  will  enable 
me  to  give  these  topics  a  more  con¬ 
crete  and  helpful  explanation,  will  be 
of  value.  Among  the  things  I  am 
interested  in  are  the  instructions  is¬ 
sued  to  reporters  and  correspondents; 
if  you  can  send  me  a  copy  of  those 
Used  in  your  office.  1  shall  be  glad. 

The  list  of  "topics,”  also  in  the 
“form”  letter,  includes  about  all  the 
subjects  discussed  by  all  the  State 
press  associations  in  the  country  dur¬ 
ing  the  past  year. 

The  editors  and  reporters  who  are 
daily  and  nightly  turning  out  copy  all 
over  the  country  will  see  at  a  glance 
why  we  give  some  sjiace  to  Professor 
N’eal's  letter.  It  is  needless  to  say 
that  we  are  not  wrought  up  over  the 
palpable  and  proximate  danger  of 
newspaper  reversal  and  petering  out, 
caused  by  the  admitted  lack  of  knowl¬ 
edge  in  the  Massachusetts  .\gricul- 
tural  College.  If  editors  and  reporters 
are  too  busy  with  the  serious  things 
to  give  heed  to  the  Macedonian  cry 
from  Massachusetts,  the  cradle  of 
.\merican  journalism  must,  of  sad 


necessity,  be  kept  rocking  by  such 
diminishing  force  as  can  be  assembled 
and  harnessed  in  the  old  newspaper 
offices  of  Boston  and  other  towns,  un¬ 
aided  by  the  proposed  reinforcement 
from  the  -Agricultural  College. 

It  must  not  be  inferred  that  we 
object  to  the  teaching  of  journalism, 
or  whatever  you  call  it,  in  his  college. 
Probably  some  of  his  students  would 
get  positions  in  newspaper  offices, 
where  they  might  learn  real  news¬ 
paper  work  and  perhaps  become  stars. 
The  value  of  the  teaching  in  the  col¬ 
lege  will  be,  of  course,  proportionate 
to  the  accuracy  of  the  teacher’s 
knowledge  of  essential  things. 

I  he  professor  admits  he  is  not  a 
master  of  the  business. 

We  are  minded  of  a  new  departure 
in  Sunday  school  teaching  in  New 
Jersey.  Comidaint  was  made  that  stu¬ 
dents  had  lost  interest  in  the  old 
fashioned  round  of  Scripture  tales  and 
phrases  and  parables,  etc.,  which  the 
teachers  knew  well  by  rote.  It  was 
said  that  something  had  to  be  done  to 
get  the  Sunday  Schools  filled  up. 

So  the  progressive  church  authori¬ 
ties  introduced  a  modern  leaven  in 
the  Snnd.'iy  scIuhiI  foml.  The  te.'ich- 
ers  were  ordered  to  split  the  time  of 
school,  giving  half  to  the  discussion 
of  moilern  economics  and  the  other 
half  to  Scripture. 

W'e  have  not  yet  got  a  report  on 
the  first  year's  schooling. 

Several  cautious  editors  suggested 
that  it  might  not  be  wise  to  have 
Sunday  School  teachers  discourse  and 
doctrinate  on  things  they  didn't  know 
anything  about.  The  Bible  was  safe. 
They  had  but  to  commit  the  text.  But 
what  Sunday  School  teacher  could 
teach  modern  “economics,"  including 
philosophy? 

It  seems  to  us  that  it  is  as  useless 
to  spend  time  and  money  for  half 
baked  teaching  of  journalism  as  for 
half  baked  teaching  of  modern  phil¬ 
osophy,  albeit  the  inexperienced 
teacher  of  journalism  is  somewhat 
less  harmful  than  the  other. 


Mrs.  Ella  Elagg  Young  has  been 
appointed  superintendent  of  schools 
in  Chicago  and  will  receive  a  salary 
of  $10,000  a  year.  It  is  not  incon¬ 
ceivable  that  some  time  a  woman  shall 
be  the  managing  editor  of  a  great 
Chicago  daily  newspaper. 


George  F.  Gray  has  resigned  as 
manager  ami  editor  of  the  El  Cajon 
Valley  (Cal.)  News. 


STARTING  A  DAILY 

Address  Delivered  by  Miss  Goldie 

Perry,  of  the  Winchester  (Ky.) 

Sun-Sentinel,  Before  the  Na¬ 
tional  Editorial  Asso¬ 
ciation. 

Since  the  subject.  "Starling  a  Daily 
I’aper"  has  been  assigned  to  me,  it  is 
a  fair  presumption  that  the  topic 
should  be  contined  within  the  limits 
of  my  experience;  therefore,  I  take 
the  privilege  of  amending  by  adding, 
“in  a  Country  Town.”  Then,  too, 
“Launching  a  Daily”  would  have  been 
a  better  expression,  as  "launching”  im¬ 
plies  a  possible  swamping. 

The  small  city  daily  “cvolutes” — 
that  may  not  be  the  word,  but  it  cer¬ 
tainly  is  a  fact — from  a  local  weekly. 
The  principal  advantage  of  the  change 
is  that  the  “goods  box  wag”  can’t  say 
that  it  is  “very  local  and  extremely 
weakly.” 

The  average  subscriber  not  only 
asks  to  be  given  his  daily  bread,  but 
also  his  daily  paper;  like  salvation, 
without  money  and  without  price.  He 
or  she  (if  there  be  any  she’s  who  sub¬ 
scribe)  have  been  reared  on  a  paper  at 
one  dollar  in  produce — when  they  pro¬ 
duced.  which  was  at  infre<iuent  and 
irregular  intervals. 

The  editor,  immediately  upon  the 
change  from  weekly  to  daily,  is  ex¬ 
pected  to  look,  act  and  write  in  a 
more  dignified  manner,  while  self-con¬ 
scious  that  he  is  ilelivering  in  install¬ 
ments,  six  days  in  the  week,  that 
which  he  formerly  gave  in  one  issue. 
You  will  figure  that  one-sixth  of  one 
idea  would  make  mighty  thin  reading. 

.\s  a  rule,  the  transposition  from 
weekly  to  daily  does  not  cause  the 
editor  to  eradicate  all  of  his  previous 
habits,  and  he  still  has  trouble  with 
his  “midst.”  People  move  in  “our 
midst”  and  out  of  “our  midst”;  things 
occur  in  “our  midst,”  and  sometimes, 
for  hack  of  other  news  items,  he  will 
publish:  “There  is  nothing  doing  in 
‘our  midst.’  ” 

In  salutatory,  he  claims  that  this 
paper  will  not  be  like  the  subsidized 
city  dailies — and  in  many  respects,  it 
is  not. 

It  is  a  good  idea,  when  you  have 
finished  your  salutatory,  to  write  your 
valedictory,  as  paper,  pens  and  ink  will 
pndiably  be  more  obtain.ible  at  that 
time  than  later. 

There  are  greater  difficulties  to  be 
overcome,  and  more  difficulties  to  be 
“fit  out"  or  compromised,  by  the  edi¬ 
tor  of  a  country  daily  than  a  city  daily. 
In  a  city,  the  work  is  subdivided.  In 
a  country  town,  the  editor  is  manager, 
solicitor,  collector,  headliner,  proof¬ 
reader,  and,  in  Kentucky,  scrapper. 

The  editor  of  a  country  daily  is 
more  likely  to  recall  the  passage, 
“Sufficient  unto  the  day  is  the  evil 
thereof”  than  any  or  all  others,  and  is 
inclined  to  paraphrase  and  say:  “Suf¬ 
ficient  for  several  days  are  the  annoy¬ 
ance  of  one.” 

The  first  time  he  realizes  that  the 
paper  is  to  be  issued  between  two 
hours  instead  of  two  days,  he  is  “sorry 
he  jined.”  He  is  informed  of  a  death, 
and  has  to  write  an  obituary  fifteen 
minutes  before  the  paper  is  issued. 
Writing  obituaries  had  heretofore  been 
one  of  his  long  suits,  but  was  the  joint 
effort  of  him  and  his  parson,  who 
spent  whole  Sunday  afternoons  on 
this  line  of  work.  And  in  one  respect 
was  a  gem,  as  it  was  a  mighty  “sorry” 
article.  It  invariably  began:  “An  all¬ 
wise  Providence  has  seen  fit  to  call 
from  ‘our  midst’  ” — whether  the  man 
was  hung  by  a  mob  or  shot  himself. 


But  to  return  to  the  subject: 
■Launching  a  Daily  Paper  in  a  Coun¬ 
try  Town."  DON’T.  But,  in  case  in 
a  nniment  of  weakness  you  permit 
yourself  to  be  over-persuaded  by  over- 
zealous  townspeople,  who  are  willing 
to  assume  tlie  benefits  without  incur¬ 
ring  any  of  tlie  risk,  yon  have  only 
yonrsell  to  blame. 

Tliere  is  or  ought  to  be  a  logical 
setiuence  to  every  subject,  but  a  daily 
|)aper  is  not  subject  to  li>gical  se- 
(lueiices.  It  is  the  unexpected  thing, 
that  you  did  not  expect  to  happen, 
that  always  happens  to  happen,  and  it 
happens  to  happen  to  you,  instead  of 
happening  to  the  other  fellow. 

Running  a  daily  in  a  country  town 
is  an  illustration  of  the  saying:  “Faith 
without  works  will  not  work,  but 
faithful  work  will  always  work.” 

You  will  have  no  lack  of  encourage¬ 
ment  at  the  start.  Nearly  every  citi¬ 
zen  will  tell  you  that  a  daily  is  a  “long 
felt  want."  .And  unless  you  are  care¬ 
ful,  it  will  not  be  long  until  you  feel 
want  yourself. 

A’ou  must  claim  and  guarantee  a 
subscription  list,  before  there’s  a  name 
on  your  books,  that  will  mislead  pat¬ 
ent  medicine  manufacturers  and  ad¬ 
vance  agents  of  circuses.  You  must 
publish  pictures  of  individuals  that 
have  been  cured  of  something,  after 
the  doctors  had  collected  all  they 
were  able  to  pay,  and  an  imaginary 
lion,  in  the  menagerie  line,  with  a  little 
skillful  lyin’  by  the  manager. 

Most  of  the  business  is  done  on 
credit,  ami  the  bookkeeper  is  constant¬ 
ly  humming — ".A  charge  to  keep  1 
have.” 

Subscribers  are  secured  by  persua¬ 
sion.  but  are  lost  in  various  ways. 
Our  faeetious  collector  entered  the 
office  of  a  deliiu|uent.  who  asked  if  he 
wished  to  see  him  individually.  “No,” 
replied  the  long-suffering  newspaper 
man,  “I  wish  to  see  you  ‘collectively.’  ” 
So  one  account  was  collected,  and  one 
subscriber  lost. 

-A  country  daily,  with  its  limited 
patronage,  must  be  independent  in 
politics,  which,  if  it  means  anything, 
means  a  lack  of  independence,  because 
the  average  individual  understands  in¬ 
dependent  to  mean  neutral.  Part  of  a 
small  community  never  supported  a 
daily.  .And  the  whole  of  it,  seldom. 

It  is  imperative  that  an  independent 
paper  take  the  stand  that  one  party'  is 
as  bad  as  another,  if  not  worse.  If  it 
prints  a  true  account  of  the  wrong¬ 
doings  of  one  party,  it  must,  in  the 
same  issue,  publish  an  act  equally  as 
disreputable  committed,  or  said  to 
have  been  committed,  by  the  other 
party,  or  it  will  be  regarded  as  parti¬ 
san.  Consequently,  the  affairs  of  both 
the  great  political  parties  are  handled 
with  an  impartial  imperfection. 

Having  already  exhausted  the  time 
allotted  to  me,  I  must  now  conclude 
— and,  for  the  further  reason,  that  I 
have  been  advised  by  a  friend  that  the 
way  to  make  a  finished  speech  was  to 
close  when  I  had  finished. 


Changes  to  Semi-Weekly. 

The  Madison  (N.  J.)  Eagle,  recent¬ 
ly  announced  the  change  from  a  week¬ 
ly  publication  to  a  semi-weekly.  An 
eight-page  paper  will  be  issued  on 
Tuesdays,  and  the  present  twelve- 
page  paper  continued  on  Fridays. 


New  Maryland  Weekly. 

The  first  issue  of  the  Arlington 
(Md.)  County  Observer  has  made  its 
appearance.  George  Sims  and  Vincent 
Maggio  are  the  publishers.  G.  E. 
Stansbury  is  the  editor. 
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PERSONAL 

\;iion  Rachofsky,  nianaRcr  of  the 
New  York  Jewish  Daily  Xews,  and 
Israel  Friedkin,  manager  of  the  Jew¬ 
ish  .Morning  Journal,  left  the  city  this 
week  on  an  extended  vacation.  They 
will  he  away  until  after  Labor  Day. 


1’.  llrowne,  publisher  of  the  .\n- 
ders(>n  (S.  C.)  Daily  Mail,  is  in  New 
York  this  week  on  business  connected 
willi  his  paper. 

(ieiieral  Rufus  N.  Rhodes,  editor 
ol  the  Hiriningham  News,  and  a  di¬ 
rector  of  the  .Vssociated  Press,  is  en¬ 
joying  a  vacation  in  the  .\dirondack 
mountains.  Colonel  Rhodes  expects 
to  remain  a  couple  of  months,  and  be¬ 
fore  his  return  will  attetnl  the  fall 
meeting  of  the  .Associated  Press  in 
.New  York. 

\V.  .\.  Moftit,  editor,  proprietor  and 
general  manager  of  the  Drew  County 
.\dvance  of  Monticello,  .Ark.,  was  mar¬ 
ried  to  Miss  Myrtle  Wells  of  that 
city.  _ 

.Mrs.  Evelyn  S.  Barnett,  literary  edi¬ 
tor  of  the  Louisville  Courier- Journal, 
is  spending  the  summer  at  Chautau¬ 
qua,  N.  A'.  Her  first  novel,  entitled 
"The  Dragnet,”  will  be  published  this 
fall. 


Samuel  P.  Hall,  Jr.,  and  Miss  Ethel 
Rae.  of  Chicago,  were  married  at  Ben¬ 
ton  Harbor,  Mich.  Mr.  Hall  is  sport¬ 
ing  editor  of  the  Chicago  Examiner. 

Ernest  W.  Emery,  day  manager  of 
the  Wa.shington  office  of  the  .Asso¬ 
ciated  Press,  is  rapidly  recovering 
from  his  recent  illness.  He  is  at  pres¬ 
ent  staying  at  Wildwood,  N.  J.,  where 
he  will  remain  until  fully  recuperated. 

Ira  M.  Bond,  the  well-known  Wash¬ 
ington  correspondent,  has  been  ap¬ 
pointed  a  delegate  to  the  annual  con¬ 
vention  of  the  .Association  of  Na¬ 
tional  and  State  Dairy  and  Food  Prod¬ 
ucts,  by  Governor  Curry  of  New 
Mexico. 


Sterling  Galt,  editor  and  owner  of 
the  Emmitsburg  (Md.I  Weekly  Chron¬ 
icle,  is  the  recipient  of  a  handsome 
silver  loving  cup,  presented  to  him  by 
the  citizens  of  that  place,  in  recogni¬ 
tion  of  his  efforts  to  make  the  recent 
celebration  of  Old  Home  Week  a 
success. 


G.  H.  Rhodes,  editor  and  proprietor 
of  the  Somerville  (Tenn.)  Index,  has 
been  appointed  private  secretary  to 
General  George  W.  Gordon,  Con¬ 
gressman  from  the  Memphis  district. 
Mr.  Rhodes  is  twenty-four  years  old. 
and  established  the  Index  only 
recently. 

.\.  M.  .Manigault,  publisher  of  the 
Charleston  (S.  C.I  Post,  and  George 
H.  Kcihn.  of  the  same  paper,  are  in 
New  York  this  week  on  a  business 
trip. 


WOMEN’S  PRESS  CLUB. 

1  he  Des  Moines  Women's  Press 
and  .Authors'  Club  has  outlined  an  in¬ 
teresting  programme  for  the  coming 
year,  which  will  open  in  October  at 
Rosedale  farm.  Here  the  members 
will  gather  from  different  parts  of  the 
State  to  give  their  “vacation  experi¬ 
ences"  and  enjoy  a  luncheon  at  this 
popular  country  resort.  The  Novem¬ 
ber  tneeting  will  be  at  night,  and  will 
perpetuate  an  annual  custom  of  pre¬ 
senting  Iowa  authors,  who  read  from 
their  own  works. 


CLUBS  AND  ASSOCIATIONS. 

Editors  of  Once  .A  A’ear,  the  aimutil 
publication  of  the  Milwaukee  Press 
Club,  have  been  appointed  for  hkk^, 
the  issue  to  appear  in  November. 
George  F.  Lounsbury  is  appointed 
editor;  Walter  Haight,  associate  edi¬ 
tor.  The  Press  Club  plans  to  issue 
an  unusually  elaborate  edition. 

The  Chicago  Press  Club  has  ar¬ 
ranged  with  the  Central  Trust  Com¬ 
pany  for  a  loati  of  $30,0011  for  five 
years.  The  money  is  to  be  used  in 
retnodeling  and  beautifying  the  club 
ipiarters  in  the  building  at  ii()-ii8 
Dearborn  street. 

The  rainstorm  could  not  damiien 
the  ardor  of  the  too  members  of  the 
Chicago  German  Press  Club  and  their 
families  that  were  entertained  at  Mil¬ 
waukee  .Aug.  15,  by  the  local  German 
club.  President  Koenig  delivered  the 
address  of  welcome,  to  which  Paul  P. 
Mueller,  president  of  the  Chicago 
club,  responded.  Leopold  Neumann. 
Chicago,  made  a  short  address  pre¬ 
senting  the  Milwaukee  club  with  a  big 
beer  stein,  with  a  capacity  of  three 
gallons. 

Opie  Read,  author  and  lecturer,  is 
now  a  member  of  the  Des  Moines 
Press  Club.  Mr.  Read  gave  his  mem¬ 
bership  while  in  Des  Moines.  He  said 
he  would  rather  be  a  member  of  a 
press  club  than  any  other  organiza¬ 
tion.  Soon  he  is  to  return  to  Des 
Moines  to  address  the  club.  Billiard 
and  pool  tables  have  been  installed  in 
the  club  room,  and  a  public  reception 
is  to  be  given  soon. 


.At  the  quarterly  meeting  of  the  San 
Francisco  Press  Club,  officers  and  di¬ 
rectors  were  nominated  for  the  yearly 
term  beginning  September  i.  W.  H. 
Woodhead,  business  manager  of  the 
Sunset  magazine,  was  renominated 
for  the  presidency  by  acclaim.  George 
.A.  A'an  Smith  was  named  for  vice- 
president.  Harry  P.  Quinn  for  secre¬ 
tary,  John  Burroughs  for  treasurer, 
and  W.  J.  Weymouth  for  librarian. 

.Among  the  nominations  for  the 
board  of  directors,  of  which  six  are 
to  be  elected,  were  the  following:  J. 
H.  Crothers,  business  manager  of  the 
Bulletin;  Charles  de  A'oung.  publisher 
of  the  Chronicle;  C.  Fred  Royce,  news 
editor  of  the  Examiner;  M.  French, 
news  editor  of  the  Call,  and  S.  Fred 
Hogue,  president  and  general  mana¬ 
ger  of  The  Evening  Post.  Other 
nominations  for  directors  were:  W. 
Norton,  J.  Wishaer,  W.  .Ahearn,  Will 
G.  Taffinder,  J.  Ridpath  and  G.  Gibbs. 


Thirty  members  of  the  Weekly  Edi¬ 
tors'  .Association  of  Los  .Angeles 
County,  Cal.,  were  the  guests  of  the 
Redondo  Beach  Chamber  of  Com¬ 
merce  last  week,  the  occasion  being 
the  annual  outing  of  the  association. 
The  visitors  were  given  the  run  of  the 
city  and  free  access  to  the  amuse¬ 
ments  of  the  beach.  In  the  aquatic 
events  President  B.  F.  .Arnold,  editor 
of  the  Whittier  Register,  carried  away 
a  number  of  first  prizes,  as  did  C.  E. 
Jones  of  the  Lancaster  Ledger.  Mr. 
Jones  is  jiresident  of  the  California 
association. 


Will  Go  On  the  Stage. 

Diana  lluneker.  who  was  well 
known  as  "Diana."  editor  of  the  wo¬ 
man's  page  of  the  Philadelphia  En¬ 
quirer.  will  play  one  of  the  leading 
characters  in  “The  Traveling  Sales¬ 
man"  the  coining  season.  Miss  Hnn- 
eker  is  a  brother  of  Jajiies  lluneker, 
the  critic  and  author. 


NEW  YORK  CITY. 

George  11.  Rowe,  former  president 
of  the  New  York  Press  Club,  and  ex- 
Deputy  Comptroller  of  Brooklyn,  has 
been  named  by  Mayor  .McClellan  as  a 
member  of  the  1  ludson- Fulton  Cele¬ 
bration  Commission. 


Frederick  1'.  Schrader,  formerly 
dramatic  editor  of  the  New  A'ork 
Globe,  will  have  charge  of  the  pub¬ 
licity  bureau  of  the  Hudson- Fulton 
celebration. 


I'rank  Hicks  is  conducting  a  circu 
lation  contest  lor  the  Coluinbu'  (().  1 
News. 


EVENING,  MIDDLE  WEST  DAILY 

One  iiiniiH'tilor.  .Vniniiil  Inisiiii'ss  of 
ovir  Jlti.lHKI.im.  IMllllt  jni.lHXI.lMI; 

illl'IlliU’S  L“  llliol,V|il-s.  F«sl  ilovi'lopiliK 
iiurioiilnirHl  ooiunniitii.v.  .V  Imsinos^  siis- 
ft-i.lililo  of  ni|iiil  Itioroiiso.  Owner  liiiv- 
iiiK  in'iiioiruil  liiiorosts  in  nnoilior  State 
will  sell  for  alMiiit  ttn.tNHi.iHi.  h'irst  |ia.v- 
inoiit  us  low  as  S::..'sNi.iMi  niiclit  l>e  ae- 
eepteil  from  inilivicinals  wli.i>e  l•x|leI■i■ 
enee  a  nl  referenees  |irinnis<Hl  tliat  tlie.v 
wonlil  sneeeiMl  ninl  an  Ititerest  wotilil  is- 
solil  to  eaiialile  man  williim  to  assume 
full  nianaiienient.  fit)'  of  lii.tWti.  frono- 
sitioii  Xo.  .‘alii. 

C.  M.  PALMER 

Newpaper  Broker 

277  Broadway,  N.  Y. 


An  Opening'  in  the  South 

Capable  managing  editor  or  business 
manager,  who  can  put  up  $3,000  to 
$6,000  stock,  can  obtain  interest  in  pay¬ 
ing  daily  and  semi-weekly. 

Location  in  the  best  part  of  the  Pied¬ 
mont  South,  city  of  20,000  rapidly 
growing. 

To  a  man  with  a  record  of  success 
good  salary  will  be  paid,  besides  share 
of  profits.  Address  with  references. 
-OPPORTUNITY,”  care  Editor  and 
Publisher. 


Daily  Ulustrated  News  Service 

Pksto.  aad  Tcil,  Aatlripatiat  aad  r«..rta(rarr»t  lira. 

GEORGE  GRANTHAM  BAIN, 

ts  laioa  !l,aarr  East,  .  SEW  TORE 
See  the  Cincinnati  Times-Star,  Detroit  Free 
Press.  St.  Louis  Globe-Democrat,  Portland 
Oregonian,  CIcTeland  Plain  Dealer.  Boston 
Traveler,  Pittsburg  Chronicle-Telegraph. 
Washington  Times.  IndlanspoUs  News, 
Chicago  Record-Herald,  etc. 


NEW  YORK  HERALD  SYNDICATE 

Cable  and  Feature  Senrice 
Address 

Herald  Square,  Canadian  Branch 

New  York  City  Deabarats  Building.  Montreal 


THE  INTERNATIONAL  SYNDICATE 

Establlsbed  1599. 

Features  of  Newspapers 


BALTIMORK.  MD. 


1:  WI1.BERDING 

lyewspaper  iUpresentative 

22s  riFTH  ATE.  NEW  YOEK 

THE  LOVEJOY  CO.,  Eaubiiihed  iSsj. 

ELECTROTYPERS 

and  Ifannfactmrcr,  ol  EUctfxXyp*  Ifachinery 
444.446  Pearl  Street  NEW  YORK 


LET  MK  RKPRESKNT  YOU 
“THERE’S  A  REASON" 
r.P.  ALCORN,  Newspaper  Representative 
IXATIROW  BUIUIMQ.  MW  TORE. 


MISCELLANEOUS. 


LEAGUE  BALL  RESULTS  FOR 

Morning  papers,  $i.oo  per  week.  General 
news  for  evening  papers.  Special  corre¬ 
spondence.  Yard’s  News  Bureau,  i66  Wash¬ 
ington  St.,  Chicago,  III. 


UNITED  PRESS 
BULLETINS 


Mr.  Ed.  L.  Keen,  manager  of  the 
Washington  bureau,  is  again  at  bis 
desk,  after  a  two  weeks’  vacation. 

Samuel  M.  ICvans,  of  the  New  A'ork 
bureau  of  the  United  Press,  and  \V. 
W.  Hawkins,  manager  of  the  Paeil'ic 
Coast  division,  are  covering  the  Con¬ 
servation  Congress  at  Seattle  this 
week  for  the  United  Pros.  * 


HELP  WANTED 


TRADE  JOURNALIST  WANTED. 

opiMtrtunily  for  a  ytuititi  man  with 
hustling  ({ualitics.  Must  have  hatl  some  ex¬ 
perience  in  stcurinjj  aliverti^ini^  contracts  and 
in  writi’it!  nows  articles.  Ntt  ctmimission. 
Write,  statini;  references,  experience  ami 
salary  as  a  starter.  Trade  Publisher,  care 
The  Kditok  and  Ulblisher,  17  Park  Row. 
Xew  York. 


FOR  SALE 


FOR  SALE— AFTERNOON 

l^unday  morning  and  Weekly  in  one  of  the 
best  30,0  .0  Southern  cities.  Large  circula¬ 
tion-making  mtmey.  Three  !inolyi>es.  Duplex 
press,  an  i  otherwise  well  cfiuippecl  plant.  In¬ 
vestment  ahtiut  $25,000.00.  ()wncr  has  other 
interests.  l‘art  cash  and  terms.  X.  E.,  'The 
Editor  and  Puplisher. 


FOR  SALE— AFTERNOON 

and  Weekly  in  best  10,000  city  in  South. 
Well  ef|uipped  newspaper  and  job  plant,  in¬ 
cluding  two  linotype  machines — investment 
about  $12,000.  Cash  receipts  about  $1,500 
per  month.  Part  cash  and  terms.  Other  and 
greater  interests  in  another  State.  D.  W., 
The  Kditor  and  Publisher. 


BUSINESS  OPPORTUNITIES 


WANTED  TO  PURCHASE 

After  fifteen  years  as  a  school  principal  I 
desire  to  get  into  daily  newspaper  work.  Can 
pay  $5,000  cash.  Prefer  an  active  working 
interest  in  a  profitable  daily.  “PRINC'IP.XL.” 
care  Editor  and  Publisher,  Park  Row  Kuild- 
ing.  New  York. 


ADVERTISING  MEDIA. 


CONNECTICUT. 


MERIDEN  MORNING  RECORD. 

Old  established  newspaper,  delivering  more 
than  90  per  cent,  of  its  circulation  directly 
into  homes.  Only  two-cent  newspaper  in  city. 
Population  of  field  covered  exceeds  60,000. 


NEW  YORK. 


THE  BUFFALO  EVENING  NEWS 

is  read  in  over  90^^  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 


WISCONSIN 


(Ll)c  (Eb  cuing  IfiiBcuusiiL 

Milwavkee.  4Vih. 

thb  leading  home  paper  of  the  state 

The  Paper  for  tke  Advertlaer  Who  Deatrea  Reauka 


WASHINGTON. 


THE  SEATTLE  TIMES 

The  vonder  of  Xorthvroatern  journalism;  an 
eye  oiHMier  to  the  whole  field  of  .\roerican  news- 
p’api»rs.  Without  a  rival  In  Its  vast  territory. 
Its  siuvess  Is  paramount  to  that  of  the  great 
city  where  It  Is  published. 

Circulation — Daily,  64,222;  Sunday,  80,700. 


THE  EDITOR  AND  PUBLISHER. 


August  28,  1909. 


THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS 

J.  W'alti'r  riioinpson  Co..  44  Hast 
I'wi'iilN  third  >triit.  Xow  York,  is  plac- 
inji  5.1XX)  lino,  to  1k'  um(1  within  two 
nii>nth>.  tor  the  adverti^inn  ot  the  Nuk- 
.uett  Stoxe  I’oli'h. 


atteney  is  also  making  new  cotitracts  for 
lo.ixx)  lines  for  the  Knowltoti  Danderine 
Company.  Chicago. 


The  following  publications  have  allowed  the  Association  of  American  Adver¬ 
tisers  to  make  a  thorough  examination  of  their  circulation  records,  and  have 
received  certificates  showing  the  actual  circulation  of  their  publications: 


It  i-  said  that  the  Anglo-American 
Drug  Cc  m|iany.  ji~  Fulton  street.  New 
\'ork.  is  making  up  the  list  for  the  ad¬ 
vertising  of  .Mrs.  Winslow’s  Soothing 
.Syrup. 


ALABAMA. 


It  i'  -aid  that  the  advertising  eam- 
p.iign  of  the  National  Phonograph  Com- 
p.my.  Orange.  N.  J..  will  he  one  of  the 
largi't  in  the  coming  tear  in  the  general 
liehl.  riii'  hu'-inc'N  will  lie  placed 
through  t'alkius  I'v  1  lolden.  ^50  Fifth 
.ivenue.  New  ^'ork. 


NEWS-SCIMITAIl 
BANNER  . 


Memphis 

Nashvitla 


Montgomery 
_ _  Mobile 


ARKANSAS. 


CHRONICLE  . 

RECORD  . 

SEMI-WEEKLY  TRIBUNE 
TIMES-HERALD  " 


. . .  Houston 
Fort  Worth 

. Waco 

. Waco 


Fort  Smith 


SOUTHWEST  AMERICAN 


CALIFORNIA. 


San  Francisco 
San  Francisco 
San  Francisco 


BULLETIN 

CALL  . 

EXAMINER 


WASHINGTON, 


Seattle 


1  he  I'incinnati  Securities  Company  is 
placing  forty-three  lines  two  times  in 
the  larger  daily  papers  through  the 
.\lelrop.ilitan  .\dvertising  Company,  6 
Wall  street.  NFw  York. 


WEST  VIRGINIA. 


FLORIDA. 


Charleston 


Jackionville 


METROPOLIS 


.\lhert  F'rank  &•  Co.,  25  Broad  street. 
New  York,  is  making  up  the  list  of  pnh- 
lieations  for  the  advertising  of  the 
Seuithern  Pacific  Company.  .166  Broad¬ 
way.  New  York. 


WISCONSIN. 


EVENING  WISCONSIN 


The  C.  11.  Williams  .Agency,  25,1 
Broadway.  New  York,  is  asking  for 
rates  generally  on  classified  advertising. 

The  Blackman-Ross.  10  East  Sliirty- 
third  street.  New  York,  arc  sending  out 
orders  and  copy  for  eighteen  inches, 
twenty-one  times,  for  Ixwis  .\.  Crossett. 
Inc.,  Crossett  Shoe,  North  .-\vington. 
Mas>. 


Milwaukee 


.  Augusta 
Columbus 


INCORPORATIONS. 

National  Syndicate  Press,  Chicago; 
printing  and  publishing.  Capital, 
$,s,ooo.  Warren  Pease.  120  Ivast  Ran¬ 
dolph  street,  Chicago. 

Registry  Publishing  Company  of 
Harrisburg,  llarrishhurg.  Pa.;  printing 
and  publishing.  Capital,  $8,000.  Reg¬ 
ister  Publishing  Company,  Harrisburg. 

Evening  Times  Company  of  the  City 
of  Elizabeth.  Filizaheth,  N.  J. ;  printers, 
pnhlishers,  etc.  Capital.  $60,000.  Incor- 
ixirators:  L.  T.  Russell.  J.  J.  McGowan. 
C.  K.  Laiigham,  Elizabeth. 


ILLINOIS. 


The  W.  S.  Hill  Company,  Pittsburg, 
is  placing  orders  in  Pcnn.sylvania  papers 
for  the  Idan  B.  Nordhani  Company, 
same  city. 


Joliet 


JOURNAL 


IOWA. 


Lord  &  Thomas.  Chicago,  is  placing 
orders  for  2.500  lines  in  Central  West 
papers  for  Pcalmdy,  Honghteling  Com¬ 
pany.  Chicago. 


Des  Moinea 


N.  W.  .\yer  &  Son,  Philadcliihia,  arc 
making  new  contracts  for  484  inches  for 
the  advertising  of  the  National  Biscuit 
Company. 


Dubuque 


THE  TIMES-JOURNAL 


KANSAS. 


The  Morse  .Agency.  19  West  Thirty- 
fourth  street.  New  York,  is  placing 
orders  for  the  Runiford  Chemical 
Works.  Rnmford  Baking  Powder. 
Providence.  R.  I. 


.  a  Atchison 
.  a .  Topeka 
Hutchinson 
.  .  Wichita 


The  Boston  News  Bureau.  Boston, 
.Mass.,  is  sending  out  orders  for  1,000 
lines,  two  times,  in  Southern  papers  for 
the  .Alvarado  Consolidated  Mine. 


1  he  -Alleg.'in  Press  t  o.,  of 
Mich.,  has  been  incorporated, 
stock.  $10,000. 


1  bompson  toinp.any.  Clii- 
placing  twenty-eight  lines, 
i.  in  Northwestern  dailies 
n  Company,  same  city. 


KENTUCKY. 


The  Lee  .Advertising  .Agency,  Chicago, 
is  placing  forty  lines,  thirteen  times,  in 
Southwestern  and  Pacific  Coast  weeklies 
for  the  1  loine  F!xtract  Company.  Chi¬ 
cago. 


Louiaville 

Louiivillc 


COURIER-JOURNAL 
TIMES  . ~ 


L<  rd  &  1  himias,  .Chicago,  are  making 
new  contracts  for  5.000  lines  in  Western 
■lapcrs  f.ir  the  Chalmers  Detroit  Motor 
Car  Company. 


LOUISIANA. 


You  can  cover  the  best  field  in  South 
Carolina  al  the  lowest  cost  by  usinft  The 
Daily  Mail.  No  general  adverliser  can 
afford  10  overlook  Ibis  field. 

MacQuoid-Alcorn  Special  Agency 
Tribune  Buildine,  N.  Y. 

Title  &  Trust  Building.  Chicago 


New  Orleans 


■  Bartlett  Service.  Rochester,  N. 
placing  7.000  lines  in  Southwestern 
s  fi  r  Askin  &  Marine. 


New  Orleans 
New  Orleans 


TIMES  DEMOCRAT 
STATES . rr 


Lord  &  Thomas,  Chicago,  are  idacing 
1.000  inches  in  Southern  papers  for  the 
01i\ er-I'innie  Company,  Memphis.  Tenn. 

The  Frank  Seanion  .\gcncy.  West 
Thirty-third  street.  New  A’ork.  is  pl.ic- 
ing  i.coo-inch  contracts  in  Pacific  Coast 
liapers  for  the  Studehaker  Bros.  Manu¬ 
facturing  Comp.any,  Studehaker  X’ehicles. 
South  Bend,  Ind. 


MASSACHUSETTS. 


LYNN  EVENING  NEWS 


MISSOURI. 


An  Instruction  Book  Worth  While. 

The  Inxik  of  instructions  for  erecting 
and  adjusting  the  Brower  Drum  Cylin¬ 
der  Printing  Press  is  probably  the  most 
complete  hook  of  its  kind  ever  issued 
by  a  manufacturer.  Its  jiurpose  is  to 
enable  any  printer  competent  to  run  a 
Washington  hand  press  to  erect,  adjust, 
put  a  job  on.  and  run  a  Brower  with¬ 
out  mishap,  and  to  turn  out  as  line,  clean 
and  sharp  warrk  as  an  expert  pressman 
could.  .\n)ong  other  things  the  hook 
contains  a  large  outline  cut,  showing 
nearlv  one  hundred  different  parts  of 
the  press.  ;md  these,  with  their  re- 
-pective  names,  numbers  and  locations 
arc  all  given  in  a  list  below  the  cut.  rite 
“map  method"  of  finding  each  part  on 
the  cut  is  something  new  as  applied  to 
machinery,  and  cannot  fail  to  result  in 
notable  convenieiK'e  and  saving  of  time 
to  those  who  have  occasion  to  use  it. 
The  hook  is  printed  by  the  .American 
I'yiie  lAmnders  Co. 


Joplin 


DAILY  AND  SUNDAY  GLOBE 


NORWALK.  CT. 

Thoroughly  covers  the  Norwalks 
and  the  suburban  towns.  Every 
paper  goes  into  the  homes.  No 
street  sales.  Rates  on  application. 


NEW  JERSEY. 


Asburjr  Park 
. . .  Elizabeth 
. . .  Elizabeth 


J.  W.  Barber.  Boston,  is  placing  two 
I  ne-half  inches,  twenty-six  times,  in 
Southwestern  papers  for  the  .\.  J. 
l  ower  Comiiany.  Tower  BraiM+ Slickers, 
Boston. 


JOURNAL 


TIMES 


FlainSeld 


COURIER-NEWS 


THE  ASBURY  PARK  PRESS 

is  a  live  newipaper  in  a  Uts  town.  Its 
reader!  are  a  money-making,  money- 
ipending  claai.  If  you  want  their  trade 
the  Freis  it  your  beat  medium. 

J.  LYLE  KINMONTH.  Publisher 
ASBURT  PARK.  M.  J. 


NEW  YORK. 


The  Charles  11.  F'nller  .\geney.  Chi- 
ago.  i-  placing  new  eontraels  in  I’.ieitie 
o.ist  pajiers  for  10,000  lines  for  V.  }. 
vellogg.  Battle  Creek.  Mich.  This 


Albany 


TIMES-UNION 


Buffalo 


BUFFALO  EVENING  NEWS 


Newburgh 


NEWBURGH  DAILY  NEWS 


New  York 


Slolemcnt  oi 

FEBRUARY  CIRCULATION 

SPRIN^nUD  (Miss.)  DAILY  NEWS 

DAILY  AVERAGE  10.453 

Being  426  more  than  February,  1906,  and 
119  more  than  lait  month’s  (January,  1909) 
average. 


New  Orleans 
Item 


OKLAHOMA. 


Oklahoma  City 


OKLAHOMAN 


PENNSYLVANIA. 


Chester 


Largest  Total  Circulation  by 
Thousands 

Greater  City  Circulation  Than  Any 
Two  Combined 

SMITH  &  BUDD 

ruaglCN  ADVESTISINC  UEPaESENTATIVES 
Rjuns«ick  Bldg  yi  Nat.  Bank  Bldt;  Tribune  Bld^’ 

New  York  St.  Louis  (Chicago 


Boston  Journal  Entertained  Newsies. 

Ilnndreils  of  newsboys  were  tlie 
guests  of  the  Bi  ston  Journal  Iasi  week, 
at  Tremont  Temple,  and  made  a  tour 
of  the  worhl  with  Lyman  H.  Howe. 

The  Ihivs  llioroughl>  enjoyed  the  pic¬ 
tures  and  were  loiul  in  their  praise  of 
the  Journal. 


. . .  Jobuitown 
.  New  Castle 
Philadelphia 
Philadelphia 
. . .  Pittsburg 
. . .  Pittsburg 
Wilkes-Barre 


DAILY  DEMOCRAT 

HERALD  . ~ 

BULLETIN  . 77 


American  Home  Monthly 

A  Household  Magazine 

Distribution  statement  of  our  100,000 
copies,  guaranteed  monthly,  sent  on  re¬ 
quest.  Flat  rate,  40  cents  a  line. 

HENRY  RIDDER,  Publisher, 
ay  Spruce  Street,  New  York. 


GERMAN  GAZETTE 

DISPATCH  . 77. 

PRESS  . 777 

IIMES-LEADER  .777 
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THE  EDITOR  AND  TUBLISHER. 


the  boston  traveler 

Employed  Balloon  to  Report  War 
Maneuvers  on  Cape  Cod. 

The  Boston  Traveler  scored  a  great 
hit  in  reporting  the  war  maneuvers 
on  Cape  Cod  last  week,  by  employing 
a  large  balloon  for  the  purpose  of 
taking  observations  of  the  movements 
of  the  troops.  So  far  as  known,  this 
is  the  first  time  any  newspaper  in  the 
world  has  utilized  this  method  of  cov¬ 
ering  warfare,  either  real  or  experi¬ 
mental. 

The  Traveler  secured  the  airship 
from  the  .-Vero  Club,  ^rith  headquarters 
at  Pittsfield,  and  it  was  placed  in 
charge  of  Pilot  William  Van  Sleet, 
who  has  superintended  all  the  impor- 


distance  pictures,  and  Sergeant  Shan¬ 
non  went  along  as  the  operator. 

On  Wednesday,  Aug.  i8,  the  first 
day  the  balloon  was  used,  it  was  kept 
at  anchor,  and  dispatches  were  sent 
continually  to  Boston  without  difficul¬ 
ty.  It  was  raining  hard  most  of  the 
day,  and  there  was  also  a  thick  fog, 
but,  notwithstanding,  at  times  the  men 
in  the  balloon  were  able  to  make  good 
observations  and  several  excellent  pic¬ 
tures. 

The  second  day,  Thursday,  the 
19th,  the  work  was  even  more  success¬ 
ful.  Early  in  the  morning,  when  the 
day’s  fighting  began,  the  balloon  was 
kept  at  anchor  and  observations  made. 
Later  the  telegraph  was  disconnected 
with  the  basket,  the  anchor  cut  off  and 
the  wind  being  favorable,  the  airship 


THE  BOSTON  TR.WELER’S  WAR  B.\LLOON. 


tant  ascensions,  that  have  been  made 
by  the  various  members  of  the  Aero 
Club  in  New  England,  from  Pitts-  : 
field.  North  .^dams,  Snd  Rutland,  Vt. 

The  balloon  was  taken  to  Taunton, 
at  the  edge  of  the  fighting  zone,  where  , 
it  was  inflated  from  special  gas  pipes  ! 
laid  by  the  Taunton  Gas  Company. 
An  arrangement  was  also  made  with  ' 
the  Western  Union  Telegraph  Com¬ 
pany  by  which  instruments  were  con¬ 
nected  from  the  basket  of  the  balloon 
to  a  field  station  on  the  ground,  and 
from  this  another  line  was  set  up  to 
the  editorial  rooms  of  the  Traveler.  ' 

The  telegraphic  arrangements  were  ; 
handled  by  Sergeant  Janies  H.  Shan¬ 
non  and  William  J.  Ryan,  of  the  West¬ 
ern  Union  staff.  Part  of  the  time  the 
balloon  was  anchored,  after  making 
an  ascent  of  from  500  to  1,000  feet,  ac¬ 
cording  to  the  conditions,  and  the  | 
telegraphic  line  to  the  earth  was  in  I 
continued  operation.  Pilot  Van  ! 
Sleet  was  accompanied  in  the  basket  ’ 
by  A.  B.  Read,  photographer  from  the  ! 
Traveler  art  department,  who  carried 
cameras  equipped  with  telescope  j 
lenses  for  the  purpose  of  taking  long  | 


passed  complete^’  across  the  battle¬ 
field  and  sailed  off  toward  New  Bed¬ 
ford.  The  balloon  was  in  the  air  2 
hours  and  18  minutes,  and  finally 
landed  at  East  Freeham,  near  New 
Bedford.  It  was  pulled  down  to  the 
earth  by  some  farmers  and  blocked 
the  track  of  the  N.  Y.,  N.  H.  &  H. 
tracks,  and  held  up  the  New  Bedford 
express.  John  J.  Kenney,  of  the 
Traveler  staff,  who  made  the  trip,  was 
able  to  get  to  the  telegraph  promptly 
and  send  in  a  complete  story  of  the 
operations  of  the  armies  as  observed 
from  the  balloon.  Many  excellent 
photographs  were  taken.  The  balloon 
was  then  promptly  taken  back  to 
Brockton  for  use  in  the  next  day’s 
operations. 

The  experiments  made  by  the  Trav¬ 
eler  clearly  show  that  without  doubt 
it  will  be  possible  for  newspapers  to 
utilize  balloons  in  reporting  warfare 
in  the  future,  provided  the  weather 
conditions  are  favorable.  A  balloon 
can  be  anchored  and  sent  up  some  dis¬ 
tance  from  the  enemy,  and  there  used 
for  observation  purposes,  as  has  been 
frequently  done  in  the  war  maneuvers 


in  Europe.  Telegraphic  communica-  | 
tions  can  also  be  maintained  with  j 
safety  in  balloon  while  at  anchor.  | 

The  balloon,  however,  could  not  ; 
safely  be  cut  loose  for  the  purpose  of  I 
crossing  the  lines  to  make  observa-  | 
tions  unless  there  was  a  favorable  ‘ 
wind,  and  then  the  occupants  of  the  j 
basket  could  be  shot  at  and  the  bal-  ; 
loon  probably  destroyed.  If  anchored  ^ 
at  a  safe  distance  from  the  zone  of 
fire,  the  airship  would  not  be  so  much  , 
exposed,  and  it  could  readily  be  sent  j 
up  high  enough  so  that  observations  ; 
could  be  taken  for  a  very  great 
distance. 

The  expense  of  using  the  balloon 
for  such  purposes  as  this  is  very  large 
and  it  is  not,  therefore,  likely  that 
newspapers  generally  will  jn  the  near  ] 
future  add  a  balloon  to  their  equip-  | 
ment  for  the  publishing  of  the  daily  j 
papers.  j 


WILL  REDUCE  METAL  BILL. 


Process  Perfected  by  Brooklyn  Firm  ; 

Means  Saving  for  Publishers. 

.\fter  twenty  years  of  study,  the  ; 
Publishers’  Metal  Company  of  Brook-  i 
lyn  have  perfected  a  system  by  which 
newspaper  publishers  may  save  at 
least  20  per  cent,  on  autoplate,  lino-  i 
type  and  stereotype  metals. 

"Metals  have  to  be  made  up  to  suit 
the  conditions  of  the  stereotype  room,  ' 
just  the  same  as  ink  has  to  be  made  up 
to  suit  the  press  room.  These  condi¬ 
tions  must  be  studied  by  an  expert  in 
the  metal  business,”  said  George  M. 
Bennett,  president  of  the  company.  In 
speaking  of  the  new  process. 

“Two  of  the  leading  metropolitan 
dailies  who  adopted  this  sj'stem  over 
a  year  ago  have  made  a  saving  of  over 
20  per  cent.,  and  the  results  have  been 
much  more  satisfactory  than  with  the 
metals  used  by  these  papers  previous 
to  its  adoption. 

The  Publishers’  Metal  Company 
opened  its  factory  last  May,  but  they 
were  not  ready  to  push  the  business 
until  they  were  absolutely  certain  af¬ 
ter  a  year’s  experience  that  they  could 
make  a  large  saving  for  any  publisher 
who  adopted  its  system. 


Successful  Voting  Contest. 

The  Manchester  (N.  H.)  Mirror 
and  American  recently  concluded  a 
very  successful  voting  contest.  The 
prizes,  four  in  number,  included  a 
fortnight’s  trip  to  New  York,  Atlan¬ 
tic  City,  Philadelphia,  Washington, 
Gettysburg,  Mauch  Chunk,  Buffalo, 
Niagara  Falls,  Toronto,  the  Thousand 
Islands,  Montreal,  Portland  and  Bos¬ 
ton.  Nearly  a  million  votes  were  cast. 
The  classes  were  three,  clerk,  frater¬ 
nity  and  railway,  and  factory.  The 
individual  who  polled  the  highest  num¬ 
ber  of  votes  had  the  privilege  of  invit¬ 
ing  a  friend. 


New  Daily  for  Little  Rock. 

A  company  is  being  formed  to  pub¬ 
lish  another  daily  newspaper  at  Little 
Rock,  Ark.  George  H.  Adams,  pub¬ 
lisher  of  the  Helena  World,  the  Pine 
Bluff  Graphic,  and  the  Hot  Springs 
Bulletin,  is  said  to  be  behind  the 
venture. 


STAFF  NEWS  AND  CHANGES. 

Gray  B.  N.  Keith  has  resigned  from 
the  staff  of  the  St.  John  (N.  B.) 
Telegraph. 


Henry  C.  Field,  formerly  editor  of 
the  Sharon  (Pa.)  Telegraph,  has  ac¬ 
cepted  a  position  on  the  staff  of  the 
Ashtabula  (O.)  Beacon-Herald. 


TBE  MITISB  AND  COLONIAL  PUNTU 
AND  STATIONBK 

EstAblUhed  1878.  Every  Thurtdfty. 

W.  JOHN  arOKHIIX  ft  CO..  58  Shoe  Lane, 
London,  £.  C. 

A  WEEKLY  JOVBNAL  of  Home,  Colontnl 
aud  Foreign  printing.  Engraving,  Stationery 
aixl  Hookmaking  Trades'  IntelUgence.  Me* 
clianical  and  other  Inventions  Illustrated. 
Novelties  in  Statiemery,  Books  and  Book 
Manufacturer  Patents.  Gazette  and  Finan* 
ciai  Trade  News. 

Annual  Subscription  (52  issues),  post  free, 
$3.ro. 

The  Leading  Paper  in  the  United  Kingdom 
for  the  Printing,  Engraving,  Stationery  and 
Allied  Trades. 

SOME  TRADE  OPINIONS. 

“A  representative  printers*  paper.” — In¬ 
land  Type  Foundry,  St.  Louis.  Mo. 

“We  do  not  doubt  but  that  the  P.  and  S. 
is  a  gotKl  printers*  Journal  wherein  to  adver¬ 
tise  our  machinery.” — Paul  Sbniedenwend  ft 
Co..  Chicago. 

“Very  impular  publication.” — Challenge 
Machinery  Company,  Chicago. 

**Tbe  leading  Journal  in  England,  so  far  as 
typ’ographical  matters  are  concerned.” — Mc¬ 
Millan  Machine  Company.  Ilinn,  N.  Y. 

“We  assure  you  we  appreciate  your  pub- 
Ih’ation.” — Chandler-Price  Company.  Cleve¬ 
land,  O. 

‘•We  have  long  understooil  the  B.  and  C. 
P.  and  S.  to  be  the  leader  of  its  class  in  the 
kingdom.” — Conger  Engraving  Plate  Com¬ 
pany.  I.lnneus.  Mo. 

.\merlcan  tirms  contemplating  opening  up 
foreign  trade  should  place  their  anoounce- 
ments  in  tills  paper. 

Rates  on  application  to  ALBERT  O'DON- 
OGHUE.  534  W.  125th  St..  New  York. 

Send  for  sample  copy. 
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<*TH£  KOHLER  SYSTEM** 

We  hare  pnt  in  one  million  Are  hundred  ttaonaand 
dollars’  worth  of  machinery  for  the  electrical  con¬ 
trol  of  printing  presses. 

Kohler  Brothers,  277  Daarfcora  st.,  chicaqo 
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56  Lndgate  Hill,  E.  C.  No.  1  Kadison  Aro. 
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THE  EDITOR  AND  PUBLISHER. 


August  28.  1909. 


NO  NEWSPAPER  OFFICE 

Having  two  or  more  presses  is  modemly 
equipped  unless  it  is  upon  an  AUTOPLATE 
BASIS. 

In  casting  its  plates  by  hand  such  an 
office  is  mercilessly  handicapped.  It  is  wast¬ 
ing  money  in  unnecessary  wages  and  useless 
expense;  is  losing  time  in  getting  to  press 
and  in  delivering  its  papers  and  is  turning 
out  a  product  of  inferior  quality. 

A  report  from  us  upon  the  savings  to 
be  made  by  the  use  of  a  JUNIOR  AUTO¬ 
PLATE  will  cost  a  publisher  nothing;  but 
his  failure  to  obtain  it  may  cost  him,  as  it 
h2is  others,  a  great  deal  of  money. 

He  may  defer  investigation,  but  he 
cannot  escape  the  costs  of  his  delay — they 
are  cumulative. 

THE  CAMPBELL  COMPANY 

HENRY  A.  WISE  WOOD,  President 


